


SUPPLEMENT TO THE CHEVRON CORPORATION 1996 ANNUAL REPORT 

Objective for 1994 - 1998 

Chevron's primary objective is to exceed the financial performance of its competitor 
group of five other major oil companies. Its goal is to be number one among this peer 
group in Total Stockholder Return (stock price appreciation plus reinvested dividends) 
for the five-year period 1994-1998. To accomplish this goal, the company is guided by 
eight "strategic intents:" 

• Build a committed team to accomplish the corporate mission. 

• Continue exploration and production growth in international areas. 

• Generate cash from North American exploration and production
 
operations while maintaining value through sustained production levels.
 

• Achieve top financial performance in U.S. refining and marketing. 

• Caltex should achieve superior competitive financial performance, while
 
growing in attractive markets.
 

• Continue to improve competitive financial	 performance in chemicals, while
 
developing and implementing attractive opportunities for growth.
 

• Be selective in other businesses. 

• Focus on reducing costs across all activities. 

Chevron also has the ongoing goal to be the industry leader in safety and health 
performance, and to be recognized worldwide for environmental excellence. 
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O VERVIEW 

Chevron Corporation Overview 

Chevron Today 
Chevron is a leading worldwide energy and chemical company, opera ting in about 90 cou ntr ies through 
over 500 subsidiaries, partnerships, affiliates and other entities. Th ese organizations engage in all pha ses 
of the petrol eum industry, petrochemicals and coal mining. 

History 

1879 Pacific Coast Oil Company incorporated in 
San Franc isco, California . 

1900 Acquired by the west coast operations of 
John D. Rockefeller's original Standard Oil Company. 

1911 Standard Oil Company (Cal ifornial emerged as 
an autonomous entity following U.S. Supreme Court 
decision to divide Standard Oil into 34 independent 
companies. 

1926 Merged with Pacific Oil Company to become 
Standard Oil Company ofCalifornia. 

19205-19305 Began exploring in Indonesia and 
South America. Major exploratory successes followed, 
with discoveries ofvast reserves ofcrude oil inBahra in 
and Saudi Arabia. Established production and refining 
operations inCanada. 

1936 Formed Caltex Group of Companies, jointly 
owned with Texaco, to manage exploration and pro­
duction interests mainly in the Middle East and Indo­
nesia, andto provide an outletforthe crude oil through 
Texaco's European markets. 

19405-19705 Continued expansion that eventu­
ally led to participation ina number of major discover­
ies, such as the North West Shelf in Australia, the 
Ninian Field in the North Sea, and development of the 
Gulf of Mexico. 

1961 AcquiredStandard Oil Company (Kentucky). a 
major petroleum products marketer in five southeast­
ernstates, to provide an outletforcrudeoil production 
in southern Lo uisiana and the Gulf of Mexico, where 
the company was a major producer. 

1984 Acquired Gulf Corporation, nearly doubling 
the sizeofoil andgas activities and gaining significant 
presence in industrial chemicals, natural gas liquids 
and coal industries . Changed name to Chevron 
Corporation to identify with the brand name under 
which mostproducts are marketed. 

1988 Purchased Tenneco Inc.'s Gulf of Mexico oil 
and gas properties, becoming one of the largest U.S. 
natural gas producers. 

1993 Entered into a joint venturewith the Republic of 
Kazakstantodevelop andproduce thegiant Tengiz Field, 
estimated to hold at least sixbillion barrels of recover­
ablecrude oil. 

1996 Merged Chevron's gas gathering, processing 
and marketing operations with NGC Corporation. 

E XPLORATION AND PROD UC TION 

Chevron is one of the largest natu ral gas produ cers in the United Sta tes and is among 
the leader s in worldwide liquids produ ction. Chevron's North America n operations 
focus on major prod ucing areas of the Gulf of Mexico, Ca lifornia, Rocky Mountains, 
Texas and western Canada. Internationally, Chevron has major operat ions in Nigeria, 
Angola, Indonesia, Kazakstan, Australia and the United Kingdom. Exploration oppor­
tuniti es are focused on areas such as Bolivia, Ireland , Congo and offshore China. Cur ­
rent developm ent pro jects concent rate on increasing production levels by as much as 
50 percent in Nigeria and Angola in the next five to six years, commencing construc­
tion of the Caspian Pipeline to expa nd sales potencial from the giant Tengiz Field in 
Kazakstan, tapping deep-water prospects in the Gul f of Mexico and starting produc­
tion from the Hib ernia Field off the east coast of Canada. During 1996, the company 
replaced 112 percent of its oil and gas production with new proved reserves, the fourth 
consecutive year worldwide oil and gas reserves have increased. Also in 1996, the 
merger of Chevro n's gas gathering, processing and marketing operations with N GC 
Cor po ration resulted in linking Chevron to NG C's expertise in natural gas marketin g 
and in the growi ng electric po wer ma rket. 

R EFINING AND MARKETIN G 

The company markets refined products through 8,400 retail outlets in the United 
States, Ca nad a an d th e United Kingd om. In th e Uni ted States, Chev ron ranks 
amo ng th e to p three marketers in 16 sta tes, w ith pri ncipa l markets located in the 
wes t, so uthwest and so uth. In Ca nada, Chevron co ntinues to be the market lead er 
in British Col um bia . In the United Kingdom, the co mpa ny is negotiat ing an agree­
ment to merge its downstream activ ities with th ose of Elf Oil U.K. Limit ed. 
Chevro n has six light-product refineries in the United States and one refinery each 
in Ca nada and th e United Kingdom . 

Chevro n's affi liate, Caltex, has undertaken a massive effort to re-image its ret ail 
o utlets in Africa, Asia and the Pacific Rim. Ca ltex owns interests in 13 refineries, 
located mostly in the fast-grow ing Asia-Pac ific region, including the recen tly-co m­
missioned 130,000-ba rrels-per-day grass- roots ref inery in Thailand . Ca ltex's contin­
ued focus will be on high-growth areas throughout the Asia-Pacific region, while 
mov ing into emerging markets, such as India, Vietn am and China. 

L O GISTICS AND TRADIN G 

Chevron purchases, sells, trades and transports crude oil, liquefied natural gas, natural 
gas liquids, refined and other pro ducts by vessels and pipeline. Chevron opera tes a fleet 
of 35 vessels, which cont inued its excellent safety record in 1996. The company owns 
interests in 10,900 miles of cru de oil, natural gas and petroleum produ ct pipelines. 

CHEMICALS 

Chevron prod uces petrochemica ls, additives and other chemicals in plants in nine states 
in the United States, and in Brazil, France and Japan . Th e chemical compa ny recently 
reorganized into a U.S. Chemicals Division, an Internat ional Group and an Oronite 
Addit ives Division to increase focus in these areas. In 1997, chemical capital spending 
will increase by 40 percent from 1996 levels. Projects in Saudi Arabia, China and 
Singapore are currently under way to expand the company's international presence. 
Also in pro gress are ma jor expansions at four U.S. plants (Cedar Bayou, Orange, Port 
Arthur and Marietta). 

C OA L 

One of the top 20 coal producers in the United States, Chevron operates five coal mines 
in major coal producing regions and has an equity interest in another coa l mining company. 

Chevron Outlook 
Chevron is currently well-posi tione d for pr ofitable business growth with a number of ma jor pro jects 
com ing on-line that are ex pected to provide significant future cas h flow and earnings. The compa ny 
plan s to increase its capita l spen ding program by $1 billion in 1997, to nearl y $6 billion, becau se of 
excellent opportun ities in internat ional exploration and prod uction and chemicals. After record pro fits 
in 1996, Chevron cont inues to look for ways to perform more efficiently and at lower cost to meet its 
performance goa ls for the 1994-1998 period. 



E LE VEN- Y EAR FINANCIAL SUMMA RY 

FINANCIAL HIGHLIGHTSIII 
Millions of Dollars, Except Per ShareAmounts 1996 1995 1994 

Income Before Cumulative Effect of Changes in Accounting Principles $ 2,607 $ 930 $ 1,693 
Cumulative Effect of Changes in Accounting Principles 

Net Income (Loss) $ 2,607 $ 930 $ 1,693 
Sales and Other Op erating Revenues 42,782 36,310 35,130 
Ca sh Dividends 1,358 1,255 1,206 
Capital and Exploratory Expendituresv' 4.840 4,800 4,819 

Equity Share of Affiliates' Capital and Exploratory Expenditures, 983 912 846 
included above 

Ca sh Provided by Operating Activities 5.797 4,075 2,896 
Working Cap ital at Ye ar End (965) (1,578) (1,801) 
Total Assetsat Year End 34,854 34,330 34,407 
Total Debtat Year End 6,694 8,327 8,142 
Stockholders' Equity at Year End 15.623 14,355 14,596 
Market Valu e at Year End $ 42.451 $ 34,166 $ 29,084 

Common Shares Outstanding at Yea r End (Thousands) 653.086 652,327 651)51 

Per Share Data 
Income Before Cumulative Effect of Ch angesin Accounting Principles s 3.99 $ 1.43 $ 2.60 
Cumulative Effect of Changes in Accounting Principles 

Net Income(Loss) s 3.99 $ 1.43 $ 2.60 
Ca sh Dividends 2.08 1.925 1.85 
Stockholders' Equity at Year End 23.92 22.01 22.40 
Market Price: Ye ar End 65 523/ 8 445/8 

High 683/8 535/ 8 493/ 16 

Low s 51 $ 433/8 $ 397/ 8 
2 

KeyFinancial Ratios 
CurrentRatio 0.9 0.8 0.8 
Interest Coverage Ratio 10.9 4.1 7.6 
Total Debt/Total Debt Plus Equity 30.0% 36.7% 35.8% 
Return on Average Stockholders' Equity 17.4% 6.4% 11.8% 
Return on Averag e Capital Employed 12.7% 5.3% 8.7% 

Cash Dividends 

DollarsPer Share 
2.50 ,-- - - - - - - - - ---, 

2.00 f----------~ 

1.50 f-------:::;---ia-__• --.~ 

1.00 ~ HHHa-__• --.~ 

0.50 r-.--IIf-IHHI­ --.---., 

0.00 LI_c...JIL.J"-''"­ ----.J 

III Comparability between years is affected by changes in accounting methods: 

• 1995and 1996 reflect the adoption of Statement of Financial Accounting StandardsISFAS)
 

No. 121 - "Accounting for the Impairment of Long-Lived Assets and for Long-Lived Assets to Be Disposed Df. "
 

• 1992 and subsequent years reflect the adoption of SFAS:
 

No. 106 - "Employers' Accountingfor Postretirement Benefits other than Pensions"
 

No. 109 - "Accounting for Income Taxes"
 

·1 989 through 1994 includes the adoption of a change for impairment of proved non-producing oil and gas properties.
 

·1 986 through1991 reflect the adoption of SFAS No. 96 - "Accounting for IncomeTaxes."
 

·1 986 andsubsequent years reflect the adoption of SFAS:
 

No. 87 - "Employers' Accountingfor Pensions" 

No. 88 - "Employers' Accountingfor Settlements andCurtailments of Defined Benefit Pension Plans and for TerminationBenefits" 

No. 95- "Statement of Cash Flows" 

Share and per share amounts for all years reflect the two -Ior-onestock split in May 1994. 

(2) Includes the 1988 acquisition of Tenneco Inc.'s Gulfof Mexico properties for $2.512 million. 

(3) Not meaningful as net incomewas a loss due to the Cumulative Effect of Change in Accounting Principlefrom the adoption of SFAS No. 96. 



EL E VE N - Y EAR F INA N C IAL S U M M A RY 

1993 

$ 1,265 

$ 1,265 
36,191 
1,139 
4,440 

701 

4,221 
(1,924) 
34,736 
7,538 

13,997 
$ 28,380 

651,478 

$ 1.94 

$ 1.94 
1.75 

21.49 
439/16 
493/8 

$ 3311/ 16 

0.8 
7.4 

35.0% 
9.1% 
6.8% 

1992 

$ 2,210 
(641) 

s 1,569 
38,212 
1,115 
4,423 

621 

3,914 
(1 ,063) 
33,970 

7,841 
13,728 

s 22,600 

650,348 

$ 3.26 
(0.95) 

s 2.31 
1.65 

21.1 I 
343/4 
3711f1 6 

$ 30VI6 

0.9 
8.2 

36.4% 
11.0% 
8.5% 

1991 

s 1,293 

s 1,293 
38,118 

1,139 
4,787 

498 

3,278 
(449) 

34,636 
7,697 

14,739 
$ 23,924 

693,444 

$ 1.85 

s 1.85 
1.625 

21.25 
341/2 
401/16 

$ 313/4 

0.9 
5.1 

34.3% 
8.7% 
7.5% 

1990 

s 2,157 

s 2,157 
41,540 

1,043 
4,269 

433 

4,727 
1,072 

35,089 
6,769 

14,836 
$ 25,477 

701,600 

$ 3.05 

$ 3.05 
1.475 

21.15 
365/16 

4013/16 
$ 319/ 16 

1.1 
7.6 

31.3% 
15.0% 
11.9% 

1989 

$ 251 

$ 251 
31 ,916 

953 
3,982 

389 

3,046 
1,037 

33,884 
7,516 

13,980 
s 24,053 

710,048 

$ 0.37 

$ 0.37 
1.40 

19.69 
337/8 

36 
$ 227/ 8 

1.1 
2.9 

35.0% 
1.8% 
3.2% 

1988 

$ 1,768 

$ 1,768 
27,722 

869 
5,853 

337 

2,993 
938 

33,924 
7,302 

14,744 
$ 15,595 

681,750 

$ 2.59 

$ 2.59 
1.275 

21.63 
22718 
257/8 

s 1913/16 

1.1 
5.4 

33.1% 
12.4% 
10.1% 

1987 

$ 1,250 

s 1,250 
28,106 

818 
2,841 

304 

4,004 
1,083 

34,057 
7,170 

13,853 
$ 13,505 

681,646 

$ 1.83 
-

$ 1.83 
1.20 

20.32 
1913/16 

325/ 16 
$ 16 

1.1 
4.4 

34.1 % 
9.2% 
7.8% 

1986 

s 1,871 
(3,282) 

$ (1,411) 
26,245 

818 
3,018 

329 

2,882 
1,426 

34,251 
8,357 

13,325 
$ 15,464 

681 ,628 

s 2.74 
(4.81) 

s (2.07) 
1.20 

19.55 
2211/16 

24 
$ 17 

1.2 
2.9 

38.5% 
N/MI3) 
N/M (3 ) 

Operating, Selling 
and Administrative 
Expenses, Adjusted 
lor Special Items 

Billions of Dollars 
10 

II I I I •• 1 
3 

Forward-Looking Statement s 

Th is Supplem ent to the Annu al Report con tains for ward-looking statements relating to 

Chevron's operat ions that are based on man agement's current expectations, estimates and 

pro jections abo ut the pet roleum and chemicals indu str ies. Words such as "expects," 

" intends," "plans," " projects," " believes," "es timates" and similar expression s a re used to 

identify such forward-looking statements. These statements are not guar antees of future 

performance and involve certain risks, uncertainties and assumpt ions that are difficult to 

predict. Th erefore, actual outcomes and results may differ materially from what is 

expressed or forecast in such forwa rd-looking stat ements. 

Among rhe facto rs rhar could ca use actua l result s to d iffer materi ally a re crude o il 
and natural gas prices; ref ining ma rgins a nd ma rketing ma rgins; chemicals prices and 

competitive con ditions affecting supply and demand for the compan y's aromatics, 

olefins and additives products; potent ial fa ilure to achi eve expected production from 

ex isting and future oil and gas development projects; po tent ial disru pt ion or interru p­

tion of the company's pro duction or manufacturing facilities du e to accidents o r polit­

ical event s; potential lia bility for remedial actions und er existing or future environmen­

tal regulations; and potent ial liability resulting from pending or futu re lirigation. In 

addition, such sta tements cou ld be affected by general do mestic and int ernational eco­

nomic and politica l co nd itions. 

Percent 
15 

91 92 93 94 95 

Return onAverage 
Capital Employed 

12 

96 

This publication supplements Chevron Corporation's 1996 Annual Report to stock­
holders and should be read in conjunction with it. The financial information contain ed 
in this Supplement is ex pressly qualified by reference to the Annual Report, which con­ 89 90 91 92 93 94 95 96 
tains complete financial statements, Management's Discussion and Analysis of Finan­
cial Condition and Results of O perations, and other supplemental financial data. 

• On Nel lncome 
• On Earnings ExcludingSpecial Items 



CONSO LI DAT ED STATEM ENT OF I NC OM E 

CONSOLIOATED STATEMENT OF INCOME 
Millions of Dollars 1996 1995 

Year Ended December 31 
1994 1993 1992 

Revenues: 
Sales and OtherOperating Revenues: 

Gasolines 
Jet Fuel 
Gas Oils and Kerosene 
Res idual Fuel Oils 
Othe r Refined Products 

$ 7,650 
3,013 
3,030 

923 
1,169 

$ 6,746 
2,429 
2,468 

681 
1,147 

$ 7,080 
2,497 
2,958 

707 
1,086 

$ 7,700 
2,744 
3,725 

806 
1,114 

$ 8,084 
2,745 
3,960 

928 
1,104 

Total Refined Products 15,785 13,471 14,328 16,089 16,821 

Crude Oil 
Natural Gas 
Natural Gas Liquids 
Other Petroleum Revenues 
Petroleum Excise Ta xes 

12,397 
3,299 
1,167 
1,184 
5,190 

9,376 
2,019 
1,285 
1,144 
4,976 

8,249 
2,138 
1,180 

944 
4,774 

8,501 
2,156 
1,235 

967 
4,053 

10,031 
1,995 
1,190 

927 
3,948 

Total Petroleum 39,022 32,271 31 ,613 33,001 34,912 

Income Before Cumulative 
Effect of Changes in 
Accounting Principles 

Millionsof Dollars 

Chemicals 
Chemicals Excise Taxes 

Total Chemicals 

Coal and OtherMinerals 
Corporate and Other 

3,422 
12 

3,434 

340 
(14) 

3,758 
12 

3,770 

358 
(89) 

3,065 
16 

3,081 

416 
20 

2,708 
15 

2,723 

447 
20 

2,872 
16 

2,888 

397 
15 

3000 

I	 

Total Sales and OtherOperating Revenues 42,782 36,310 35,130 36,191 38,212 

Equity in Net Incomeof Affiliated Companies 767 553 440 440 406 
2500 

Other Income 344 219 284 451 1,059 

TotalRevenues 43,893 37,082 35,854 37,082 39,677
2000 

4 
Costs and OtherDeductions: 

Purchased Crude Oil and Products 22,826 18,033 16,990 18,007 19,872
1500 

Op erating Expenses '!' 6,007 5,974 6,383 7,104 6,145 
Exploration Expenses 455 372 379 360 507 

1000 Selling, General and Administrative Expenses(ZI 1,377 1,384 963 1,530 1,761 
Depreciation, Depletion andAmortizationu' 2,216 3,381 2,431 2,452 2,594 

500 Taxes OtherThan on Income: 
Excise Taxes 5,202 . 4,988 4,790 4,068 3,964 
OtherTaxes 706 760 769 818 935 

87 88 89 90 91 92 93 94 95 96 Interest andDebt Expense 364 401 346 317 436 

Total Costs and OtherDeductions 39,153 35,293 33,051 34,656 36,214 

IncomeBefore IncomeTaxExpense and Cumulative 
Revenues 

Effect of Changes in Accounting Principles 4,740 1,789 2,803 2,426 3,463 
Billionsof Dollars 

50 r-- - - - - - - - ----, IncomeTax Expense 2,133 859 1,110 1,161 1,253 

IncomeBefore Cumulative Effect of Changes 
in Accounting Principles 2,607 930 1,693 1,265 2,210

40 I--- ­ - ---~ 

Cumulative Effect of Changes in Accounting Principles (641) 

Net Income S 2,607 S 930 s 1,693 s 1,265 s 1,569 
30f-=-- _.-l t--U- U- U-U-II-IH Retained Earnings at Beginning of Year $14,146 $14,457 $13,955 $13,814 $13,349 

Net Income 2,607 930 1,693 1,265 1,569 
20 I-II---II----v-_. ~ Cash Dividends (1,358) (1,255) (1,206) (1,139) (1,115) 

Tax Benefit from Dividends Pa id on Unallocated 
ESOP Shares 13 14 15 15 11

10 r.--_._._. ~ 

Retained Earnings at Year End	 $15,408 $14,146 $14,457 $13,955 $13,814 

(11 Includes a provision for U.S. Refining andMarketing restructuring of $69 million in 1994 and $837 million in 1993. 

12) In 1994, includes a reversal of excess interest reserves of $319 million resulting from a settlement with the IRS for several opentax years. 
87 88 89 90 91 92 93 94 95 96 

(3) In 1995, includes $985millionof asset impairment charges resulting Iromthe adoption of SFAS No. 121. 
•	 PetroleumProducts
 

Crude Oil and Natural Gas
 

•	 Chemicals
 

Other Revenues
 



C O NSO LI DAT ED STAT EM ENT O F I N C OME 

EARNINGS BY MAJOR AREAS OF OPERATION Year Ended December 31
 
Millions of Dollars 1996 1995 1994 1993 1992
 

\' ~\t\)\~\lm Operations
 
Exploration and Production - United States $ 1.087 $ 72 $ 518 $ 566 $ 1,043
 

- International 1,211 690 539 580 594
 

- Total 2,298 762 1,057 1,146 1,637
 

Refining and Marketing - United States 193 (104) 40 (170) 297
 
- International 226 345 239 252 111
 

- Total 419 241 279 82 408
 

Total Petroleum Operations 2,717 1,003 1,336 1,228 2,045
 
Chemicals 200 484 206 143 89
 
Co al and OtherMinerals 46 (18) 111 44 198
 
Corporate and Otherl1 l121 (356) (539) 40 (150) (122)
 

IncomeBefore Cumulative Effect of Changes 
in Accounting Principles 2,607 930 1,693 1,265 2,210 

Cumulative Effect of Changes in Accounting Principles - (641) 

Net Income $ 2,607 $ 930 $ 1,693 $ 1,265 $ 1,569 

EARNINGS BY MAJOR AREAS OF OPERATION, EXCLUDING SPECIAL ITEMS 
Millions of Dollars 

Petroleum Operations
 
Exploration and Production - United States s 1,109 $ 552 $ 584 $ 702 $ 630
 

- International 1,142 811 519 641 580
 

- Total 2,251 1,363 1,103 1,343 1.210
 -
Refinin g and Marketing	 - United States 290 75 325 555 350
 

- International 167 283 249 251 114
 

- Total 457 358 574 806 464
 

Total Petroleum Operations 2,708 1.721 1,677 2,149 1,674
 
Ch emicals 228 524 215 31 36
 
Co al and Other Minerals 48 47 63 44 39
 
Corporate and Otherl1l121 (333) (330) (284) (76) (190)
 

Worldwide Earnings, Excluding Special Items 2,651 1,962 1,671 2,148 1,559
 

Special Itemsl31 (44) (1.032) 22 (883) 651
 

IncomeBefore Cumulative Effect of Changes
 
in Accounting Principles $ 2.607 $ 930 $ 1,693 $ 1,265 $ 2,210	 Reported Earnings vs.Earnings 

Excluding Specialltems* 
(1) "Corporate and Other" includes interest expense. interest incomeon cash and marketable securities, corporate center items. and real estate 

and insurance activities. 3.0 

(21Beginning in 1994. the company changed its method01distributing certain corporate expenses to its business segments. 

(31Net income is affected by transactions that are unrelated to or are not representative 01 the company's ongoing operations. These 2.5 
transactions. defined by Chevron management and designated "special items," can obscure the underlying results of operations for a 
year as well as affect comparability of results between years. Such items have been excluded from the earnings by major areas of 
operation to indicate the underlying trends of operational results: 2.0 

Asset Write-Offs and Revaluations
 

New Accounting Standard s $ 1659) s s $
 

Other (3371 1304) 171) (1331
 

Asset Dispositions 391 7 48 122 757
 

Environmental Remediation Provisions (54) 1901 1304) 1901 (441 
1.0
 

Prior-Year Tax Adjustments 52 1221 344 11 301 72
 

Restructurings and Reorganizations (14) (50) (45) (554) (401 05
 
LIFOInventory (Losses) Gains (4) 2 (10) (46) (26)
 

Other (78) 84 (11) (114) 65
 
00 

TotalSpecial Items	 $ (44) $ (1,032) s 22 $ (883) $ 651
 ~ ~ ~ • ~ ~ ~ M ~	 ~ 

I 

, 

I 

I 

, 

I I 

BillionsofDollars 

1.5 

• AsReported 

• Excluding Special Items 

• Before Cumu lative Effect of Changes 
inAccounting Pr inciples. 

5 



CONSO LI DATED BALAN CE SHEET 

CONSOLIDATED BALANCE SHEET At Decemb er 31 
Millions of Dollars 1996 1995 1994 1993 1992 

Assets 
Cash and Cash Equ ivalents $ 892 $ 621 $ 413 $ 1,644 $ 1,292 
Marketable Securities 745 773 893 372 403 
Accounts and Notes Re ceivable 4,035 4,014 3,923 3,808 4,11 5 
Inventories: 

Crude Oil and Petroleum Produ cts 669 822 1,036 1,108 1,276 
Chemicals 507 487 391 423 497 
Materials, Supplies and Other 255 289 283 270 362 

Prepaid Expenses and Other Cu rrent Assets 839 86 1 652 1,057 827 

Total CurrentAssets 7,942 7,867 7,591 8,682 8,772 
Long-Term Receivables 261 149 138 94 127 
Investments andAdvances 4,463 4,087 3,991 3,623 2,451 
Properties, Plant and Equipment, at Cost 46,936 48,031 46,810 44,807 44,010 
Less: Accumulated Depreciation, Depletion 

andAmortization 25,440 26,335 24,637 22,942 21,822 

Net Properties, Plant and Equipment 21,496 21,696 22,173 21 ,865 22,188 
Deferred Ch arges and Other Assets 692 531 514 472 432 

Tota I Assets S34,854 $ 34,330 $ 34,407 $ 34,736 $ 33,970 

Liabilities and Stockholders' Equity 
Short-Term Debt S 2,706 $ 3,806 $ 4,014 $ 3,456 $ 2,888 
Accounts Payable 3,502 3,294 2,990 3,325 3,469 
Accrued Liabilities 1,420 1,257 1,274 2,538 2,009 
Federal and Oth er Taxes on Income 745 558 624 782 967 
OtherTa xes Payable 534 530 490 505 502 

6 Total CurrentLiabilities 8,907 9,445 9,392 10,606 9,835 
Long-Term Debtand Capital Lease Oblig ations 3,988 4,521 4,1 28 4,082 4,953 
Deferred Credits and OtherNon-C urrent Obligations 1,858 1,992 2,043 1,677 1,1 60 
Non-Current Deferred IncomeTa xes 2,851 2,433 2,674 2,916 2,894 
Reserves for Employee Benefit Plans 1,627 1,584 1,574 1,458 1,400 

Total Liabilities 19,231 19,97 5 19,811 20,739 20,242 
Stockholders' Equity 15,623 14.355 14.596 13.997 13,728 

Total Liabilities and Stockholders' Equity S 34.854 $ 34.330 $ 34,407 $ 34,736 $ 33,970 

CONSOLIDATED ASSETS 
Millions of Dolla rs 

Total Debt fTotalDebt PlusEquity 

Pe rcen t 
40 

30 

Petroleum Operations: 
United States 
Internati0 naI 

Total Petroleum 
Chemicals 
Coal and Other Minerals 
Corporate and Other* 

Total 

s14.226 
13.893 

28.119 
2.989 

511 
3,235 

s34.854 

$ 14,521 
13,392 

27,913 
2,524 

53 1 
3.362 

$ 34.330 

$ 15,540 
12,493 

28,033 
2,403 

637 
3,334 

$ 34,407 

$ 16,443 
12,202 

28,645 
2,457 

757 
2.877 

$ 34,736 

$ 18,508 
9,671 

28,179 
2,5 55 

772 
2,464 

$ 33,970 

20 " Includes cash,cash equivalents and marketable securities, real estateandmanagement information systems. 
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CONS O LI DATED STAT EM ENT OF C ASH F LOWS 

CONSOLIDATED STATEMENT OF CASH FLOWS Year Ended December31 
Millions of Dollars 

Operating Activities: 
Net Income 
Adjustments: 

Depre ciation, Dep letion and Amortization 
Dry Hole Expense Rel atedto Prior Years' Expenditures 
Distributions More (Less) Than Equity in Affiliates' Income 
Net Before-Ta x Losses (Gains) on Asset Sales 

and Retirements 
Net Foreign Exchang e (Gain s) Losses 
Deferred Income Tax Provision 
Cum ulative Effe ct of Ch anges in Accounting Principles 
Decrease (Increase) in Operating Working Capital: 

Accounts and Notes Receivable 
Inventories 
Prepaid Expenses and Other Cu rrent Assets 
Accounts Payable andAccrued Liabilities 
Income and Oth er Taxe s Payable 

Total Decrease (Increase) in Operating Working Capital 
Othe r 

Net Cash Provided bV Operating Activities 

Investing Activities : 
Capital Expend itures* 
Proceeds from Asset Sales 
Purchases of Marketable Securities 
Sales of Marketable Securities 

Net Cash Used for Investing Activities 

FinancingActivities : 
Net (Repayments) Borrowings of Short-Term Obligations 
Proceeds from Issuance of Long-Term Debt 
Re payments of Long-Term Debt 
Cash Dividends Paid 
Purchases of Treasury Shares 

Net Cash Used for FinancingActivities 

Effect of Exchange Rate Changes on Cash 
and Cash Equivalents 

Net Change in Cash and Cash Equivalents 
Cash and Cash Equivalents at Beginning of Year 

Cash and Cash Equivalents at YearEnd 

*Capital expenditures excludethe equity share of affiliates. 

1996 

$2,607 

2,216 
55 
61 

207 
(10) 
359 

-

30 
60 
15 

369 
167 

641 
(339) 

5,797 

(3,424) 
778 

(3,443) 
3,487 

(2,602) 

(1 ,179) 
95 

(476) 
(1 ,358) 

(4) 

(2,922) 

(2) 

271 
621 

$ 892 

1995 

$ 930 

3,381 
19 

(132) 

164 
47 

(258) 
-

(62) 
(162) 
(148) 
428 
(16) 

40 
(11 6) 

4,075 

(3,529) 
581 

(2,7 59) 
2,903 

(2,804) 

(227 ) 
536 

(103) 
(1 ,255) 

(4) 

(1,053 ) 

(10) 

208 
41 3 

$ 621 

1994 

$1 ,693 

2,431 
53 

(55) 

(83) 
40 

110 
-

(44) 
(57) 

4 
(1 ,510) 

(166) 

(1 ,773) 
480 

2,896 

(3,405) 
731 

(1 ,943) 
1,398 

(3,219) 

466 
436 
(588) 

(1,206) 
(5) 

(897 ) 

(11 ) 

(1,231) 
1,644 

$ 413 

1993 

$1,265 

2,452 
29 

(173) 

373 
(27) 

(160) 
-

187 
288 
(52) 
214 

(174) 

463 
(1) 

4,221 

(3,323) 
908 

(1 ,855) 
1,885 

(2,385) 

293 
199 

(854) 
(1,139) 

(4) 

(1,505) 

21 

352 
1,292 

$1,644 

1992 

$1,569 

2,594 
57 

(144) 

(568) 
(66) 

(176) 
641 

97 
292 
85 

(567) 
175 

82 
(75) 

3,914 

(3,352) 
1,043 

(2,633) 
2,678 

(2,264) 

1,333 
23 

(1,260) 
(1,115) 

(382) 

(1 ,401) 

3 

252 
1,040 

$ 1,292 

Cash Provided ByOperating 
Activities Compared with Capital 
Expenditures and Dividends 

Billionsof Dollars 
6 

7 

, 

- l-

I 

I 

87 88 89 90 91 92 93 

• Cash From Operations 

• Capital Expe nditures 

• Dividends 

94 95 96 



C AP ITA L AN D E X PL OR AT O RY E X P EN DIT UR ES 

CAPITAL AND EXPLORATORY EXPENDITURES -INCLUDES AFFILIATES Year Ended December 31 
Millions of Dollars 1996 1995 1994 1993 1992 

United States 
Petroleum: Exploration $ 487 $ 341 $ 223 $ 201 $ 200 

Production 681 538 584 562 592 
Refining 150 646 639 700 547 
Marketing 204 201 209 201 370 
Transportation 75 45 37 48 45 

Total Petroleum 1,597 1,771 1,692 1,712 1,754 
Chemi cals 377 172 109 199 224 
Coal and OtherMinerals 31 40 39 47 65 
Corporate and Other 70 110 114 91 116 

Total United States 2,075 2,093 1,954 2,049 2,159 

International 
Petrol eum: Exploration 402 376 353 369 364 

Production 1,452 1,459 1,578 1,230 1,094 
Refining 384 567 510 422 377 
Marketing 396 271 238 192 202 
Transportation 1 1 142 134 170 

Total Petroleum 2,635 2,674 2,821 2,347 2,207 
Chemi cals 120 32 29 34 37 
Coa l and Dther Minerals 10 1 15 10 20 
Corporate and Other 

Total International 2,765 2,707 2,865 2,391 2,264 

Worldwide 

8 
Petroleum: Exploration 

Production 
889 

2,133 
717 

1,997 
576 

2,162 
570 

1,792 
564 

1,686 
Refining 534 1,213 1,149 1,1 22 924 
Marketing 600 472 447 393 572 
Transportation 76 46 179 182 215 

Total Petroleum 4,232 4,445 4,513 4,059 3,961 
Ch emicals 497 204 138 233 261 
Coal and Oth er Minerals 41 41 54 57 85 
Corporate and Other 70 110 114 91 116 

TotalWorldwide S 4,840 $ 4,800 $ 4,819 $ 4,440 $ 4,423 

Memo: Affiliates' Expenditures Included Above $ 983 $ 912 $ 846 $ 701 $ 621 

EXPLORATION COSTS EXPENSED I1J 
Capital and Exploratory Millions of Dollars 
Expenditures bV Geographic Area 

Petroleum: Geological and Geophysical S 123 $ 76 $ 72 $ 92 $ 269 
Percent Unproductive Wells Drilled 217 176 183 127 186100 

Oil and Gas Lease Rentals 14 11 9 15 17 
Other(2) 101 109 111 11 9 16 

Total Petroleum 455 372 375 353 488 
Coal and Other Minerals 4 7 19 

Total Exploration Expenses $ 455 $ 372 $ 379 s 360 $ 507 

Memo: United States $ 172 $ 102 $ 134 $ 99 $ 183 
International s 283 $ 270 $ 245 $ 261 $ 324 

80 

60 

40 

20 

90 91 92 93 94 95 96 

• United States 
International 

(l) Consolidated companies only. Excludes amortization of undeveloped leaseholds. 

(2) Other exploration expenses include expensed well contributions, researchand development costs, and other miscellaneous expenses. 



P R OPE RTI ES, PLAN T AND EQ UI PM ENT 

PROPERTIES, PLANT AND EOUIPMENT -INCLUDING CAPITAL LEASES 
Millions of Dollars 1996 1995 1994 1993 1992 

Net Properties, Plant andEquipment at Beginning of Year S21,696 $ 22,173 $ 21,865 $ 22,188 $ 22,850 

Additions at Cost: 
Petroleum: 

Exploration and Produ ctionlll 2,195 2,197 1,726 1,677 1,609 
Refining, Marketing andTransportation 485 1,222 1,117 1,179 1,284 

Chemicals 413 194 114 198 208 
Coal and Other Minerals 27 33 42 35 59 
Corporate and Otherl21 76 203 125 96 209 

Total Additions at Cost 3,196 3,849 3,124 3,185 3,369 

Depreciation,Depletion and Amortization Expense: 
Petroleum: 

Exp loration and Production (1.366) (2,289) (1 ,561) (1 ,583) (1,760) 

Refining, Marketing andTra nsportation (587) (680) (574) (566) (527) 

Chemicals (162) (186) (158) (149) (145) NetProperties, Plantand 

Coal and Other Minerals (37) (136) (54) (54) (50) Equipment by Function 

Corporate and Other(2) (64) (90) (84) (100) (112) BillionsofDollars 
25 

Total Depreciation, DepletionandAmortization Expense (2,216) (3,381) (2,431) (2,452) (2,594) 

Net Retirements and Sales: 
Petroleum: 20 

Exp loration and Produ ction (445) (105) (27) (239) n. ns: 
Refinin g, Marketing and Transportation (329) (528) (149) (771) (150) 

15 
Chemicals (22) (9) (37) (25) (81) 

Coal and Other Minerals 4 (6) (1) (15) 
Corporate and Other(2) (399) (302) (167) (15) (72) 10 

Total Net Retirements and Sales (1,191 ) (944) (386) (1 ,051) (1,437) 

Net Intersegment Transfers and OtherChanges: 
Petroleum: 

Exploration and Production (10) (30) 20 4 7 
Refining, Marketing and Transportation 

Chemic als 
(81) 

107 

(87) 

88 1 
28 

(12) 
(19) 

10 
89 90 91 92 93 94 95 96 

Co al and Other Minerals 1 • ExplorationandProduction 

Co rporate and Otherl21 (6) 28 (20) (25) 2 • RefiningandMarke ting 

Total Net Intersegment Transfers and Other Changesl31 11 (1 ) 1 (5) 
• Chemicals 
• Coa l/OtherMinera ls 

Net Properties, Plant and Equipment at YearEnd: • Co rporateandOther 

Petroleum: 
Exploration and Produ ctionw 10,847 10,473 10,700 10,542 10,683 
Refining, Marketing and Transportation 7,682 8,1 94 8,267 7,873 8,003 

Chemi cals 1,715 1,379 1,293 1,373 1,361 NetProperties, Plantand 

Coa l and Other Minerals 373 378 480 498 518 Equipment by Geographic Area 

Corporate and Other(2) 879 1,272 1,433 1,579 1,623 Bi llions of Do llars 
i 

Total Net Properties, Plant andEquipment at Year End S21,496 $ 21 ,696 $ 22,173 $ 21 ,865 $ 22,188 

Memo: Gross Properties, Plant and Equipment $ 46,936 $ 48,031 $ 46,810 $ 44,807 $ 44,010 
I f-­ - - - - '-­ f-­

Accumulated Depreciation, Depletion 
and Amortization (25,440) (26,335) (24,637) (22,942) (21,822) 

Net Properties, Plant and Equ ipment S21.496 $ 21 ,696 $ 22,173 $ 21,865 $ 22,188 I f­

(1) Net of exploratory well write-oils. 

(21Principally includes real estate and management information systems. I 

(3) Includes reclassifications to/ from other asset accounts. 

14) Includes net investment in unprovedoil and gas properties. S 295 $ 238 $ 255 $ 238 $ 267 
i 

I 

9 

~ • ~ • I II! • •

•J f--­ f- f-f- f­ '­

f--­

89 90 91 92 93 94 95 96 

• UnitedStates 

• International 



MI SC ELLAN EOU S DATA 

i 
If! 

~~ ,,­
JJ~: ~AJ rl 

I.., ~ !Y' 

~ 
(I 

20 

40 

MarketPri ce Pe r Sha re 
] 0 

60 

30 

10 50 

MISCELLANEOUS DATA	 1996 1995 1994 1993 1992 

Performance Measures 
Earnings, Exc luding Specia l Items(Millions of Dollars] S 2,651 $ 1,962 $ 1,671 s 2,148 $ 1,559 I 
Adjusted Operational Expenses(Millions of Oollars){1 ) S 7,832 s 7,594 s 7,565 $ 7,601 $ 7,949 
Adjusted Operational Expenses per Barrell!) $ 6.10 s 6.09 s 6.07 s 6.17 $ 6.34 
Return on Average Capita l Employed, I 
Excluding Specialltems l2) 12.8% 9.8% 8.6% 10.9% 8.4% 

Total StockholderReturn(3) 28.5% 22.0% 6.8% 30.6% 5.6% l 
Financial Ratios(4) 

Current Assetsto Current Liabilities 0.9 0.8 0.8 0.8 0.9 
Interest Coverage Ratio 10.9 4.1 7.6 7.4 8.2 
Total OebtlTotal Debt Plus Equity 30.0% 36.7% 35.8% 35.0% 36.4% 
Return on Average Stockholders' Equity 17.4% 6.4% 11.8% 9.1 % 11.0% 
Return on Average Capital Employed 12.7% 5.3% 8.7% 6.8% 8.5% 
Return on Average Total Assets 7.5% 2.7% 4.9% 3.7% 4.6% 
Return on Sales 6.9% 3.0% 5.6% 3.9% 4.6% 
Cash Dividends to Net Income(PayoutRatio) 52.1% 135.0% 71.2% 90.0% 71.1 % 
Cash Dividends to Cash from Operations 23.4% 30.8% 41.6% 27.0% 28.5% 

Common Stockl51 

Number of Shares Outstanding at Year End (Thousands] 653,086 652,327 651,751 651,478 650,348 
WeightedAverage Shares Outstanding 

for the Ye ar (Thousands)	 652,769 652,084 651,672 650,958 677,954
Stock Price Movements 

Number of Stockholdersof Record 
at Year En d (Thousands] 131 136 141 145 154 

Cash Dividends on Common Stock: 
Mill ions of Oollars s 1,358 s 1,255 s 1,206 $ 1,1 39 $ 1,115 
Per CommonShare s 2.08 $ 1.925 s 1.85 $ 1.75 $ 1.65 

Earnings Per Common Share: 
1st Quarter s 0.94 $ 0.70 $ 0.60 $ 0.77 $ (0.441 
2nd Qu arter 1.34 0.93 0.39 0.08 0.46 
3rd Qu arter 1.00 0.44 0.65 0.64 0.68 
4th Quarter 0.71 (0.64) 0.96 0.45 1.65 

Year s 3.99 $ 1.43 $ 2.60 $ 1.94 $ 2.31 16) 

Stockholders' Equity Per Common Share at Year End s 23.92 $ 22.01 s 22.40 $ 21.49 $ 21.11 

Personnel, Payroll and Benefits!]) 
10 

Number of Employees at Year End . 40,820 43,019 45,758 47,576 49,245 
Payroll Costs (Millions of Dollars] $ 2,103 $ 2,091 $ 2,138 $ 2,159 $ 2,333 
Emp loyee Benefit Costs (Millions of 0011ars)181 $ 546 $ 576 $ 530 $ 548 $ 601 
Investment Per Employee at Year End

• Range of HighandLow Market Prices 
(Thousands of 00Ilars)(91	 $ 547 $ 528 $ 497 $ 453 s 438• MarketClosingPrices 

Average Sales PerEmployee (Thousands of 00llarsl1101 s 896 $ 706 $ 650 s 664 $ 656 
Average Monthly Wage Per Employee $ 4,181 s 3,934 s 3,818 s 3,716 $ 3,725 

111 Includes cost of the company's own fuel consumed in operations, which is eliminated in the consolidated financial statements. Number of Employees 
Excludes special items and expenses of divestedoperations. Prior years have been restated to conformwith 1996 methodology. at Year End 

(2) Return on Average Capital Employed, Excluding Special Items = INet Income. Excluding Special Items + Interest Expense After Taxl ; 
Thousands Average Capital Employed(Stockholders' Equity + Total Debt+ Capital Lease Dbligarions +Minority Interests, at Beginning and End of Year).

60 ,------ - - - - - -----, 
(3) Total Stockholder Return = (Stock Price Appreciation + Reinvested Dividends] e Stock Price at the Beginning of the Measurement Period. 

(4) Interest Coverage Ratio = lin comeBeforeTaxes on Income + Interest and Debt Expense + Amortizationof Capitalized tnterestl «
50~ HHI___- - - - -----1 Before-Tax Interest Costs.
 

Total Debt/Tota l Debt PlusEquityRatio = Total Debt, including Ca pital Lease Dbligations .;. (Total Debt + Stockholders' Equity).
 
40 ~ HHI_____........--'
 Return on Average Stockholders' Equity = Net lncorne ; Average Stockholders' Equ ity IBeginning and End of Yea r). 

Return on Average Capital Employed = INet Income+ Interest Expense After Tax) «Average Capital Employed. 

HHI_____........____.I	 Return on Average Total Assets = Net Income -; Average Total Assets (Beginning and End of Year).
 

Return on Sales = Net Income -; Sales and Other Operating Revenues (Net of Excise Taxes).
 

3O ~ 

(5) Share and per share amounts for all years reflect the two-for-one stock split in May 1994. 
20 ~ HHI_____.......-____.I
 

(6) Quarterly amounts do not add to the annual earnings per share for 1992 because of changes in the numberof outstanding shares 
during the year. 

10 ~ HHI_____........____.I	 171 Consolidated companies only. 

181 Includes provisions for voluntary enhanced early reti rement programs in 1992 and employee severance programs in all years. 

191 Investment = Year-End Capital Employed. 

(10) Average Sales Per Employee = Sales and Other Operating Revenues (Net of Excise Taxesl e Average No. of Employees (Beginning and 
End of Yea r). 



BU SI N ESS DESCRI PTI O N 

Business Description	 vast natu ral gas reserves in 
the No rphlet trend and Chevron is one of the largest 
amass ing an inventory of natural gas producers in the 
deep-w ater leases for future United States and is among 
exploration. Chevron also the leaders in worldwide liq­
expects to commence oil pro­uids production. In 1996, 
duction in lat e 1997 fro m Chevron's liquids production 
the giant Hibernia Field off was at the highest level in 11 
the east coas t of Canada. years. In addition, worldwide 
Also positi oned for gro wth proved reserve add itions have 

• UNITED 
KINGDOM 

IRELAND ' N lITfl ERLA N DS 

~ 

UNITED 
ITALY KAZAKSTAN

STATES TURKEY 
CHINA 

QATAR 

VENEZUELA NIGERIA PAPUA
COLOMBIA CONGO INDONESIA NEW GUINEAPERU ZAIRE 

BOLIVIA ANGOLA 
AUSTRALIA 

Chevron Upstream Op erations 

a re Chevron 's midst ream Angola; a pipeline agreement outpaced increased production 
operat ion s. Their merg er facil itating future increased levels for the last four years, 
and all iance with N GC Cor­	 production and sales from allow ing Chevron to be well 
poration combined Chevron's Kazakstan ; development of positioned for future growth. 
substantial resources with the huge Britannia gas field in In North America, Chev­
NGe's entrepreneurial cul­ the United Kingdom; progress ron 's oil and gas operations 
ture, gas marketing and pro­ on a plan to commercialize are located in the major pro­
cessing expert ise and stake in the und eveloped gas reserves ducing areas of the Gulf of 
the electric power market. in Austral ia; developing the Mexico, California, Rocky 

Outside North America , Gobe Field in Papua New Mounta ins, Texas and west­
Chevron is active in 19 coun­	 Guinea and the Boscan Field 

11 

ern Canada. These operations, 
tries and has enjoyed both	 in Venezuela. Exploration covering over 400 properties, 
increased oil and gas pro­ efforts are active in producing are a major cash generator 
duction and proved reserves areas such as Niger ia, Angola , and earnings cont ributor. In 
growth for seven consecutive Austr alia, Congo, China andthe Gulf of Mexico, Chevr on 
years . Current opp ortunities	 in areas new to Chevron ­is moving forwa rd with the 
include expected increase in	 Ireland, Peru and Qatar. development of major oppor ­
production levels of as much tunities in deep-water fields, 
as 50 percent for Nigeria and such as Genesis, tapping the 

U.S. Upstream International Upstream 

UPSTREAM FINANCIAL AND OPERATING HIGHLIGHTS(1 ) 1996 1995 1996 1995 

Rep ort ed Earn ings (M illions of Dolla rs) 1,087 72 1,211	 690 
Earnings Excluding Specia l Items (M illio ns of D ollars) 1,109 552 1,142 811 

Gro ss Liqu ids Production (T ho usa nds o f Barrels Per Day) 385 397 1,003 944 
Net Liq uids Produ ction (T ho usa nds of Barrels Per Day) 341 350 702 651 
Gross Nat ural Gas Prod uction (M illions o f Cubic Feet Per Day) 2,216 2,2 07 676	 652 
Net Natu ral Gas Product ion (Mi llions o f Cubic Feet Per Day ) 1,875 1,868 584 565 

Gross Proved Liquid s Reserves (M illions of Barrels) 1,286 1,330 4,534 4,453 
Ne t Proved Liquid s Reser ves (Mi llions o f Barrels) 1,149 1, 187 3,215 3,156 
Gross Pro ved Natural Gas Reser ves (Billions of Cubic Feet) 6,209 6,489 5,811 5,247 
Net Proved Natural Gas Reser ves (Billions o f Cubic Feet ) 5, 275 5,532 5, 042 4, 538 

Natural Ga s Sales (Mi llions of Cu bic Feet Per Day) 3,588 2,815 778	 564 
Natural Gas Liquids Sales (T housa nds of Barrel s Per Day) 187 213 36 47 

Net Explora to ry O il a nd Gas Wells Co mpletedt-l 120 101 35 25 
Net Development Oil a nd Ga s Wells Co mp leted f-' 485 28 1 70 48 
Net Wells Producing at Year-End 'U 11,543 10,133 1,5 71 1,574 

Net Proved and Unp roved Acreag e (T housands of Acres )(2) 5,131 4,704 48,538 56,711 
Expl oration Expenditures (M illions of Dollars) 487 341 402 376 
Product ion Ex pen d itures (Mi llio ns o f Doll ar s) 681 538 1,452 1,459 

(1 ) Includes equity share of affiliates, unless otherwise noted. 

(2) Consolidated companies only. 
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STRATEGIES AND A C COMPLISHMENTS 

-~ 

North America 
Business Strategies 

. Operate as a leader among 
oil and gas opera tors in con ­
duct ing safe and environ ­
mentally sound operations. 

• Generate cash in excess of 
$700 million while main­
taining value through sus­
tained production levels. 

. Sustain opera ting cost reduc­
tions through best practices, 
improved processes and 
energy management. 

• Capitalize on grow th oppor­
tunities across the portfolio, 
including accelera ting and 
expand ing the deep -water 
Gulf of Mexico and east 
coast of Canada programs. 

. Focus exp lora tio n in the few 
basins and trends that demon­
strate the potential for large 
discoveries . 

• App ly cost-effective technol­
ogy that will provide Chevron 
with a compe titive advantage . 

. Continue to promote changes 
in work processes, decision 
making and culture that 
reflect a profit-driven busi­
ness orienta tion. 

• Leverage natural gas and 
na tural gas liquids process­
ing and marketing opportu­
nities th rough equity interest 
in N GC Corporatio n. 

1996 Accomplishments 

. Generated operating earn ­
ings of $1.2 billion and over 
$900 million in net cash 
flow, while increasing capi tal 
and explora tory expendi­
tures on longer-term strate­
gic growth initiatives . 

• Dismantled and	 remove d 
four platforms in the highly 

visible Santa Barbara 
Channel, ahead of schedule 
and with no disruption to 

the community. 

• Bid successfully, a lone and 
with partners, in O CS Lease 
Sales. In 1996, Chevro n 
acquired rights to 136 deep­
wa ter leases in the Gulf of 
Mexico. 

. Comm enced processing of 
Norphlet gas, averaging 54 
miIlion cubic feet of gas 
per day at year-end 1996, 
through the newly completed 
Mobile 864 B Central Pro ­
cessing Facility. 

. Signed a five-year commit­
ment with Global Marine to 
utilize the Glomar Exp lorer 
drill ship. The vessel wi ll be 
ready for drilling in early 
1998 and will have the capa­
bility to operate in 9,000 feet 
of wa ter. 

. Off the east coast of Canada, 
acquired an interest in the Ben 
Nevis Field and increased own­
ership in the Hebron Field. 

• Finalized the merg er of 
Chevron's Natural Gas Busi­
ness Unit and Warren Petro ­
leum Company with NGC 
Corporation on August 31, 
1996. The new company, in 
wh ich Chevron has an 
approximate 28 percent own ­
ership, is one of the largest 
natur al gas and gas liqu ids 
marke ters in North America. 

• Reached 1 million man hours 
without a lost-workday 
injury in aircraft opera tions 
for the Gulf of Mexico. Dur­
ing that time, over 790,000 
trips were mad e, carrying 1.3 
million passengers over 9.8 
million miles. 

International 
Business Strategies 

. Cont inue to focus on cur rent 
and planned developments 
in West Africa, Austra lia, 
United Kingdom, Indonesia 
and Kazakstan. These pro-
jeers wi ll contin ue to increase 
Chevro n's internationa l pro ­
duct ion in the future. 

. Continue to emphasize explo­
ration activities in ma jor 
producing areas in order to 

take advantage of Chevron's 
infrastru cture and expertise, 
and focus on a limited num­
ber of fron tier explora tion 
areas with high potential. 

. Continue to seek opportuni­
ties to purc hase significant 
interests in known develop­
ment and/or existing projects. 

• Pursue the commercialization 
of Chevron's existi ng inter­
national gas reserves, expa nd 
the liquefied natural gas busi­
ness in the Asia-Pacific area 
and develop new opportuni­
ties to supply gas markets in 
Europe . 

1996 Accomplishments 

. Operating earnings in 1996 
from interna tiona l upstream 
operations exceeded $1 bil­
lion for the first time. 

. Cont inued to grow, for the 
seventh co nsecutive year, 
internationa l proved reserves 
and production levels. 

• Produced first oil from the 
Nkossa Field in the Republic 
of Co ngo. 

. Signed the Cas pian Pipeline 
Co nsor tium restruc turing 
agreement in December 1996. 

. Sold Chevron's interests in 
four mature producing fields 
in the U.K. No rt h Sea ­

\ , 

Ninian, Lyell, Hu tton, and 
Murchison - reducing admin -
istrative costs and providing 
funds for attractive growth 
projects. 

. Signed ope rating services 
agreement and assumed 
operatorship of Boscan Field 
in Venezuela on Jul y 1. 

. Signed an explora tion /pro­
duction sharing agreement 
to explore a 3,100-square­
mile co ncession off the east­
ern coas t of the Qatar 
peninsula. 

• Discovered sufficient addi­
t iona I geothermal resources 
to suppo rt proceeding wit h 
the 70-me gawatt s Darajat II 
development in Ind onesia. 

• In China, signed new pro -
duction sharing cont racts for 
Block 63/15 in the gas-prone 
area offshore Hainan Island 
in the South China Sea and 
for Block 02 /31 in Liaodong 
Bay in the Gulf of Bohai. 



UNITED STATES 

United States Production 
Gulf Of Mexico 

NO R PH LET 

The Norphlet trend is a deep-gas trend with over 9 tri llion cubic 
feet of recoverab le gas reserves discovered by the industry to 
date. The trend stretc hes some 80 miles from the M obile Block 
861 area, offshore M ississippi, to the Destin Dome area, off­
shore Florida. 

Phase I of Chevron's long-term natura l gas development in 
the N orphlet tren d was completed during 1996. At year-end 
1996, Chevron 's net production had reached 110 million cubic 
feet of gas per day from seven wells. Additionally, Mobile 863 
commenced production in Febru ary 1997 and net prod uction is 
expected to reach 30 million cubic feet per day by mid-1997. 

Phase II entai ls dr illing 12 more Norphlet welJs (not includ­
ing Destin Dome) over the next three years which should 
increase Chevron's net gas production to 185 million cubic feet 
of gas per day by 2000. 
The first well under 

In November 1996, 
Chevron comm enced the 
filing proc ess to develop South Marsh 

Island 66 
the Destin Dome Field. Vermilion 214 

Pendin g approva l of the s H E Eugene 
L 

Island 238 
perm its, th is field could 
be on stream by 2000. In 
1996, Chevron tested its ED 
second delineation well 
in the field at a to tal rate Gulf of Mexico 
of 41 million cubic feet
 
of gas per day.
 

G ENESI S (FOR MER LY GR EEN CANYON 205)
 
Genesis, Chevron's first deep-water (2,60 0 feet) operation in the
 
Gulf of Mexico and its first using a spar structure, was approved
 
in March 1996 . The spar design employs a cylindrical steel struc­

ture floating upright, to support drilling and production facilities.
 

The Genesis hull, 122 feet across and 705 feet tall, will be 
teth ered to the gulf floor by 14 mooring lines extending a half­
mile from the struc tur e. Th e spar will have slots to drill 20 wells. 
Hull fabricat ion commenced in June 1996, while constr uction of 
the topside and decks began in N ovember 1996. Total project 
costs are estimated at $750 million. Chevron is the unit operator 
with a 57 percent working interest . 

The project execution plan calls for first production in late 
1998 , with peak tota l produ ction expec ted to reach 55,000 bar ­
rels of oil and 72 million cubic feet of gas per day by the year 
2000. Recoverable reserves are estimated in excess of 160 million 
barrels of oil equivalent gas over the 15 to 20 year field life. 

V ERMILI ON 214 
Chevro n's Vermilion 214 Field produ ced 15 million barr els of oil 
and 69 billion cubic feet of gas from 1975 to 1995. Th ree-D 
seismic da ta obta ined in 1994 revea led vast undeveloped poten­
tial. In late 1995 and early 1996, Chevr on drilled two wells to 
delineate 20 proved oil and gas reservoirs, nearly doubling the 
field size. Two additional wells, drilled later in 1996, were also 
successful. Based on these resu lts, ten new wells and three recom­
pletions are planned for the 1997-1999 period. 

Produc tion from the new wells is anticipa ted to commence 
in Apri l 1997 and is expec ted to exceed 10,000 bar rels of oil 
and equiva lent gas per day in the first year, with peak produc­
tion exceeding 14,000 barrels per day in 1998. Chevron has a 
100 percent interest in this field. 

EU G EN E I SL AND 23 8 
Chevron's Eugene Island 238 Field, first developed in the 1960s, 
comp leted its fourth year of a developm ent program made possi-

M IS SIS SIPPI ALABAMA
Phase II was completed o Activity Highlight 

FLOR IDAin December 1996 with a LOUIS IANA 

~ 

and 57 

) 

~ 

@ Pensacola 
T E X Anew field discovery at sf I

M obile Block 819. Houston @ Destin 
@ New Orleans Dome 56 

IGem ini f 

,. 
'Genesis 'IJ 

p
E 

ble by 3-D seismic tech ­
nology. Chevron has a 
100 percent interest in 
this field except for 
Block 229, where 
Chevro n's interest is 70 
percent. 

To da te, 18 of 44 
prospects identified 
hav e been drilled. 
Fifteen wells drill ed 
were successful, of 
which ten found gas 
and five discovered oil. 
The development pr o­
gram adde d net proved 
reserves of 35 billion 

cubic feet of gas and 4.4 mi llion ba rre ls of oil in 1996 . 
Deliverab ility from these wells has mainta ined total field pro­
duction at 160 milJion cubic feet of gas and 7,500 barrels of oil 
per day. Additional deeper pool and sub -salt explora tion 
prospects are in the early stages of evaluation . 

SO UTH M ARSH IS LAN D 66 
Chevron's South Marsh Island 66, a 23 -year-old field, has also 
undergone new development act ivity because of 3-D seismic 
technology. Eight wells have been successfully dri lled since May 
1995, adding 68 million cubic feet of gas per day to the field's 
production. The proposed plan is to drill an addi tional ten wells 
in 1997 and 1998, wit h to tal recoverable reserves from the 18 
wells estimated at 150 billion cubic feet of gas. 
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California 

California 
STEAM DRIVE D EV ELOPMENT 

Net production from Chevron's thermal opera tions average d 
62,000 barrels of oil per day in 1996, over 18 percent of Chev­
ron's daily U.S. liquids production . Based on the 1996 lifting 
cost survey conducted by the Cons ervation Com mittee of Califor­
nia Oil and Gas Producers, Chevron has the lowest lifting cost in 
the Kern River Field and second-lowest in other heavy oil fields 
where it operates. Chevron's heavy oil opera tions will cont inue 
to be a major cash contributor well into the next century. 

DIATOMITE D EV ELO PM EN T 

The development of Chevro n's San Joaquin Valley diato mite 
reserves in Lost H ills Field cont inued in 1996. Seventy-six new 
producing wells were dr illed. Net Chevro n production from the 
Lost H ills Field reached 23,000 barrel s of oil per day in 1996 . 

Chevron completed its five-year wa ter-injection development 
project, implemented to boost produ ction and sustain the reservoir 
pressure, with 208 injectors in place. Th e com bination of reservoir 
fracturing and water injection is expected to increase the amo unt 
of net oil ultimately recovered by 110 million barrels. Th e field is 
estimated to hold more than 2 billion barrels of oil in place. 

POI NT ARGUELLO 

Effective October 1, 1996, the Point Arguello Field, offshore Cali­
fornia, was unitiz ed with Chevro n assuming ope ra torship for all 
thre e platforms in the field. Th e unitizat ion sho uld increase the 
efficiency and the economic life of the field, helping to offset the 
rapid production decline which has occurred since 1994. Chevron's 
interest will remain at about 26 percent. 

Texas 

LAREDO LOBO 

Chevron continued to develop tight gas reserves in 1996 in the 
Lobo trend by drilling 34 new wells in the Laredo area of South 
Texas. This brings Chevron's total wellbore count in the Laredo 
area to 269, of which 143 have been drilled based on 3-D seis­
mic acquisition and pro specting. Th e 1996 program resulted in 

tot al new proved gas reserve additions of 88 billion cubic feet. 
O ver the last four years, Chevron has added pro ved gas reserves 
of 335 billion cubic feet. Year-end net gas production averaged 
approx imately 140 million cubic feet per day, a level expected to 
be maintained with continued investment through 1999. 

Oklahoma 

O SAG E 

Chevron made an initial commitme nt of $7 million to begin 
3-D seismic exploration on more than 412,000 acres of tr ibal 
land in Osage County, Oklahom a. Seismic surveys have been 
shot over an 85-square-mile area and pot enti al dr illing loca­
tions have been identified. A 14-well evalu ati on pro gram com­
menced in November 1996. Five wells were drill ed by year-end 
1996, with the remaining nine wells to be drill ed du ring the 
first quarter of 1997. After evaluating the results, Chevron will 
decide how aggressively to pursue shooting 3-D seismic on the 
remammg acreage. 

Wyoming 

WALTMAN 

Chevron continued to add proved gas reserves in 1996 in the 
central Wyoming Fort Union and Lance trend s by drilling eight 
new wells in the Waltman area. The 1996 dr illing program 
achieved a 75 percent success rate and added new proved gas 
reserves in excess of 100 billion cubic feet. These new wells were 
based on the interpretation of 3-D seismic data acquired in 1995 . 

Waltm an Field net production has increased over the last th ree 
years from 7 million cubic feet of gas per day to over 50 million 

cu bic feet per day. 
Chevro n expects a 

o Chevron Acti v ity cont inued increase in 

gas produ ction with 
the proj ected avail­
ability of expanded 
pipeline capacity in 
mid-1997. 

I 

United States 
Exploration 
In 1996, Chevron's 
exploration efforts 
were focused in the 
Gulf of Mexico and 

T E x A s 
several onshore basins 
in Texas and Alaska. 
A total of 19 

o M	 x C o o f exploratory wells were
 
M e x i c 0
 drilled, including four 

wells started in 1995. 
The program resulted 

in th ree discoveries in the Gulf of Mexico and three onshore dis­
coveries. Additiona lly, a Gulf of Mexico well currently being 
drill ed is a commercia l disco very, the first for 1997. 

Wyoming, Texas and Oklahoma 

i 



U NIT ED STAT ES AN D C AN ADA 

G EMINI 

Chevro n and Texaco 's 1995 joint discovery at the Gemini 
Subsalt prospect, located in 3,400 feet of water in the Gulf of 
Mexico, has ente red the delineation phase. A well is currently in 
progress to evaluate significant deep potential not reach ed in the 
origi nal well and to determine the late ral extent of the known 
reser voirs. Th e discovery well was located on Mi ssissippi 
Canyon Block 292. Chevron has a 40 percent interest in th is 
and two other Texaco-operated leases, Mississippi Canyon 
Blocks 247 and 291. 

GU LF OF ME XICO OCS LEASE SALES 

Chevron , biddin g alone and with partners, was very successful 
in April 1996 's Gulf of Mexico OCS Lease Sale 157 . Chevron 
was high bidder on 114 of 132 blocks, including 85 in deep 
water. Industry participation in April's sale was the most act ive 
since 1970 due to publi city sur ro unding deep water and shelf 
sub-salt discoveries. 

Chevron was also very successful in Septemb er 1996's Gulf 
of M exico O CS Lease Sale 
161. Bidding alone on 50 
blocks and with Texaco 
on 22 blocks, Chevron 
had 34 successful 100 per­
cent bids and 17 success­
ful 50 percent bids, all in 
deep water. 

In March 1997 lease 
sales, Chevron was high 
bidder on 70 deep-water 
leases. This will boost 
Chevron's deep-water 
lease inventory to a tot al 
of over 300 leases. 

~... 
QUEBEC 

TATsoT 

NORT H WEST 

TERR I T O R I E S 

Nu 

Canada 
Canada 
Chevron Canada Resources' activities are concentrated on core 
areas in western Canad a, covering approximately 85 fields, and on 
the development of the Hibernia Field off the Canadian east coast. 

WE STERN CAN AD A D EVELOPM ENT AND PR ODU CTION 

Net production averaged 46,000 barrels of liquids and 222 mil­
lion cubic feet of natural gas per day in 1996. Successful horizon­
tal drilling programs undert aken at mature fields such as Princess, 
Bant ry, Mitsue and Virden helped maintain produ ction levels. 

A pipeline completed between the recentl y discovered Simon­
ette Field and the flagship Kaybob South gas processing plant 
ena bled processing and sales of Simonette ar ea natural gas. To 
the north, expa nsion of the Chinchaga gas plant is under way to 
double daily processing capacity to 120 million cubic feet per 
day. This expans ion will increase processing of proprietary and 
third-party volumes. 

HIB ERNIA D EVELOPMENT PROJ ECT 

Hibernia development activity was significant in 1996, with con­
struction work on the plat form and facilities essentially completed. 
The next significant activity is to mate topside facilities with the 
massive gravity base structure (GBS), followed by tow out to the 
Hibernia Field site by mid-1997. The GBS, a 275-foot-tall concrete 
caisson, will be positioned on the ocean floor. The topside facilities 
accommodate all drilling, production and utility equipment. The 
production capability of the facilities will be 150,000 barrels per 
day. Chevron has a 26 .9 percent interest in Hibernia. 

First oil pr oduction is expected in late 1997, with peak 
production in 2000. Tra nsportation system plan ning continue s 
to move forward with constru ction of the first of two shuttle 
tankers well under way and design of transshipment facilities 
pr ogressing on schedule. The tankers and terminal form the 
foundation of what could become a larger regional transporta­
tion system serv ing the ent ire offshor e Ne wfoundland oil-pro­
ducing region. 

51.John 's 
@ Ben 

Nevis 
Hibernia 

Hebron 

o Chevron Interest 

O THER FRONTIER D E VELOPM ENT 

Chevron acqu ired ho ldings in oth er east coast offshore properties 
during 1996. Chevron's acquisition of a 17 percent interest in the 
Ben Nevis Field and an increase in ownership interest in the 
Hebron Field to 32 percent provide additional oppor tunities for 
future east coas t growth. 

EXPLORATI ON 

The Western Canadian Sedimentar y Basin, while mature, still 
offers man y unexploited opport unities. Western Canadian explo­
rat ion activities are centered in the Simonette, Chinchaga and 
Kaybob core areas, where Chevron has a significant presence. 
Discoveries in 1996 were made aro und these areas. Substantial 
land posit ions secured in other areas of western Canada provide 
Chevron the opportunity to develop future core areas - a key 
stra tegy of the overall exploration program. 

Chevron was the successful bidder on four exp loratory tracts 
off the east coast, two in proximity to Hibernia and two others 
in wildcat tracts. The goal is to leverage the existing infra stru c­
tu re a t Hib ernia for futur e developm ent. 
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AFRI C A 

Africa 
Nigeria 

Chevron's principal subsidiary in Nigeria, 
Chevron Nigeria Limited (CNL), operates 
and hold s a 40 percent interest in conces ­
sions tota ling 2.2 million acres , predomi ­

nantl y in the swamp and near offshore
 
regions of the Niger Delta. CNL opera tes 
under a joint vent ure arra ngement with the 
Nigerian government th rou gh its Nigerian 
National Petroleum Corporation (NNPC) 
which owns the rema ining 60 percent inter­
est in the operation. 

Another subsidiary, Chevron Oi l
 
Company Nigeria Limited (COCNL), holds
 
a 20 percent interest in six concessions, cov ­

ering 600,000 acres, with six producing off­

shore oil fields operated by Texaco.
 

A thi rd subsidiary, Chevron Petr oleum
 
Nigeria Limited (CPNL), oversees and ma n­
ages new venture projects in Nige ria. CPNL
 

N igeria 
has a 30 percent interest in two deep-water 
Niger Delta blocks operated by Elf (40 percent), with Exx on (30 
percent) a lso par ticipa ting . CPN L also holds a 30 perce nt inter­
est in th ree inland Benue Basin blocks. A sole interes t is held by 
CPNL in six ot her Benue Basin blocks through a pr oduction 
sharing contrac t. 

PRODU CTION 

Total 1996 production from the 29 CNL-operated fields aver ­
aged 401 ,000 barrels of oil per day, an increase of 17,000 barrels 
per day from 1995. The increase was achieved through an active 
new field development program, development dr illing in existing 
fields and a substantial workover program. Th e Benin River 
Field was placed on production in early 1996 and reached a pro ­
duction level of 50,000 barrels of oil per day. 

CNL continued its multi-year facility upgrade program. Th is 
program began in 1992 and involves the upgrade of 18 of CNL's 
production facilities. By year-end 1996, 11 facilities have been 
upgraded with the rema ining seven to be comp leted by 1998. 
Th e tot al cost of the program is estima ted at $31 0 million. 

Produ ction from the COCN L non-operated fields averaged 
approxima tely 70,000 barrels of oil per day in 1996, an 
increase of more th an 15,000 barrels per day over 1995. Th e 
increased product ion is primarily due to successf ul development 
drilling in exis ting fields. 

D EVELOPM ENT 

Engineering and construction work conti nued on the develop­
ment of the Dibi, Ewa n, Gbo koda and Opolo fields. Th ese fields 
are schedu led to begin pr odu ction in 1997 and 1998 with com­
bined peak production from the fou r fields expected to exceed 
175,000 barrels of oil per day. Thes e development projects are 
part of CN L's p lans to achieve a production level of 600,000 
barrels per day by 200 1. 

CAMEROON 

Bauc hi 
Jos @ 
@ 
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NIGERIA 
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BEN I N 
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n NNPC/Chevron (CNU JV 

NNPC/Texaco/Chevr on Port .. 
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Oil Field 

E SCRAVOS G AS PR OJE C T 

Construc tion on the Escravos Gas Project progressed well dur ing 
1996 and the pro ject remains on schedule for a mid-1997 start 
up. By the end of 1996, the fabrication of all equipment and 
facilities was completed, including the float ing storage and off­
loading vessel which will arr ive offshore N igeria in the first quar ­
ter of 1997. This first phase will cost a to ta l of $570 million and 
will utilize gas cur rently being flared from Okan and Mefa fields. 
Chevron has signed a letter of intent to supply gas to Ghana via 
Benin and Togo. Th is pro ject is part of the Chevron / NNPC joint 

. vent ure and Chevron 's interest is 40 percent. 

EX PLO R ATI O N 

CNL drilled five explorato ry and appraisal wells in 1996 which 
resulted in one new oil field discovery. CNL's aggressive 3-D seis­
mic acquisition continued with the recording of 272 square miles 
of da ta . CO CN L, the partn er-operated venture, drilled one 
exp lora tory well which resulted in a discovery. 

CPNL also recorded significant progress with the completion 
of seismic, gravity and surface geological mapping in six Chevron­
operated blocks in the Benue Basin. This work completed the first 
phase of the exploration program for these leases. In the partner­
operated deep offshore blocks, the first phase of seismic acquisi­
tion and interpreta tion is approximately 50 percent complete. 

Angola 

Chevro n's subsidiary, Cabinda Gulf Oil Company Limited (CAB­
GOC), is th e operator of a 2,1 OO-square-mile concession off the 
coast of Angola's Ca binda exclave. Partners in the ventu re 
include Sociedade N acional de Combustiveis de Angola Limited 
(Sonangol) - 41 percent , Agip Ango la Limited - 9.8 percent, Elf 
Angola - 10 percent and CABGOC - 39.2 percent. 



A FR I C A 

The concession is divided into Areas A, B, and C. Prior to 
1994 , Area A generated all the production, with operations 
divided into two major areas, Malongo and Takula. Area B 
production commenced in 1994 with the commissioning of instal­
lat ions in the Kokongo Field. Area C production is expected to 
start up by mid-1997 at the Ndola and Sanha fields. 

PROD UCTI ON 

Area A includes 19 major fields (eleven in the M alongo Area 
and eight in the Takul a Area). Thirteen of the Area A fields are 
curre ntly produ cing. 

Area B includes six major fields. Kokongo and Nemba fields 
began producing in late 1994 and ear ly 1996 , respectively, and 
continue to underg o develop ment. 

Area C include s seven major fields, non e of which are cur­
rently producing. Th e Ndola and Sanh a fields are being actively 
developed, with sta rt ups scheduled in 1997. 

Th e concession set a new peak produ ction rat e of 428,000 
bar rels per day in September of 1996 and cr ude oil production 
for the year averaged 397,000 barrels per 
day. Along with average liquefied petro­
leum gas (LPG) pro duction of 4,200 barrel s 
per da y, total hydrocarbon liquids produc­
tion exceeded 400,000 bar rels per day for 
the year. 

DE VELOPMENT 

Although producti on in Area A is experi­
encing natura l decline, the combina tion of 
new developments, exploration discoveries, 
in-fill drilling, workovers and facility mod­
ernizat ion will keep Area A's production 
decline to a minimum in the immediate 
futu re. Several new waterflood pro jects, 
includ ing waterflood optimization projects 
at the Numbi and Tak ula fields and a 
majo r new waterflood project in the 
Malongo Area, are in the early stages of 
developme nt. These projects will initially 
arrest the decline and eventually move Area 
A produ ction towards a new peak in 2002 . 

Areas Band C continue to be the pri­
ma ry focus of major development activity. 
In Area B, 11 Kokongo wells were drilled 
and placed on production during 1996. Construc tion of Area B 
facilities for furt her development of the Nemba Field and devel­
opm ent of the Lomba Field is cur rently under way. Start of pro ­
duct ion from these two fields is scheduled for 1998. 

In Area C, thr ee Nd ola wells were pre-drilled, completing 
the well program scheduled prior to platform installation. 
Installation of the first two platform facilities for the Nd oJa and 
Sanha fields will be compl ete in ear ly 1997 with start -up fore­
casted for mid-year. These fields will operate as satellites of 
Kokongo, with all production rout ed to shore via the East 
Kokongo Platform. 

Marine VII 

o Chevron Interest 

_ Oil Field 

C O N G 0 

Angola, Congo and Zaire 

The combined effect of these developm ent activities and 
futur e proj ects are expected to increase pr oduction as much as 
50 percent above current levels. 

EXPLORATION 

Two prosp ects with sha llow objectives and one prospect with deep 
objectives were tested in Area A in 1996. Four exploration welJs 
are planned for Area A in 1997. 

In Block 14, a 3-D seismic survey was processed in Feb­
ruary 199 6. Interpretation resulted in the commencement of 
drilling in August of the first of four planned exploratory wells. 
This well tested multiple objectives and reached a total depth of 
about 16,5 00 feet. The first objective has oil pay in it and will be 
tested furth er. Two additional explorati on wells are plann ed for 
Block 14 in 1997. 

Republic of Congo 

Chevron has inter ests in thr ee license areas (Haute Mer, Marine 
VII and M arine IV) in offshore Congo, adjacent to Chevro n's 

concessions in Angola (Cabinda). The 
Haute Mer and Marine VII licenses are 
partne r-operated, wh ile Chevron operates 
the Marine IV license. 

PR ODU CTI ON 

In the Haute Mer permit area, the Nkossa 
Field, in which Chevron has a 30 percent 
interest, came on stream as scheduled in 
June 1996 . Development drilling of pro ­
duction, gas injection and water injection 
wells continued thr ough 1996. By year 
end, production in this field, opera ted by 
Elf Congo, averaged 80,000 barrels per 
day. LPG production commenced in 
No vember 1996. A furth er 12 wells are 
plan ned for 1997. 

DEV ELOPM ENT 

Chevron has a 29.25 percent interest in 
the Marin e VII license, wh ich is operated 
by Agip and includes the Kitina Field. 
Drilling of all 14 Kitina development wells 
was completed ahead of schedule in 
September 1996 . Construction of the 
Kitina platform and onshore facilities are 

on schedule with platform installation and hookup planned for 
October 1997. First oil is anticipa ted in late 1997, with peak 
production of 45, 000 barrels per day by 1999. 

E XPLORATION 

West of Nkossa, the Mo ho Field, located in the Haute Mer per­
mit, was delineated by the successful Moho-2 well in mid-1996. 
Moho-2 confirmed a separate oil pool to the north of the 
Moho-l oil accumulation and tested at a rate of 4,700 barrels 
per day. Two additional appra isal wells on M oho are planned for 
1997 to more accurately establish reserves. Init ial facilities design 
work on Moho, in 2,600 feet of water, is plann ed for 1997. 
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AF R ICA AND EUROP E 

A 3-D survey shot over Moho and surro unding acreage in 
1996 has ident ified several more exploration prospects both in 
lower Albian-Nkossa type reservoirs as well as in shallower ter­
tiary objectives. One exploration well is planned for 1997. 

The Marine IV exploration permit was awarded to Chevron 
with an 85 percent interest in January 1996. A 3-D surve y was 
acquired in the second quarter of 1996. Following processing 
and interpretation of the survey in 1997, an exploration well is 
scheduled for 1998. 

Zaire 
D Chevron Leases 

Chevron's subsidiary, Zaire Gulf Oil _ Gas Field 

Company Limited (ZAGOC), is the oper­ _ Oil Field 

ator of a 390-square-mile concession off 

Europe 
United Kingdom and Ireland 

Chevron holds interests in tw o produ cing oil fields: Chevro n­
opera ted Alba (33.17 percent ) and partner-operated Statfjord 
(4 .84 percent). Che vron also holds a 30.2 percent equity interest 
in the Britannia gas field which is under development. The com­
pany has a 19.42 percent equity interest in the Clair Field, west 

of the Shetland Islands, which is cur rentl y 
und er appra isal. 

In Jul y 1996, Chevron sold its interests in t 
StatfjordI company-operated Nini an and partner-oper­

ated Lyell, Hutton , Murchison and Co lumba 
B fields to Or yx U.K. Energy Comp an y. Th e 

SHETLAND 
ISLANDS transfer of opera torship was completed in the coast of Zaire. The partnership for Clair 

early 1997. this venture is ZAGO C (50 percent), Nor t h 

Se a Chevron's net share of all production in Zaire Petroleum Company - Teikoku 
1996 averaged 62,000 barrels of crude oil (32.28 percent ), and Unocal International Britannia 
and natu ral gas liquids and 28 million cubic Corporation (17.72 percent). Th e ~ feet of gas per day. Concession agreement expires in 2023. SCOTL A N D 

PRODUCTION
 

Total crude oil production from eight
 
NORTHERN offshore fields averaged 22,000 barrels IRELAND 

per day in 1996, compared to 19,600 
REPUBLIC 

barrels per day in 199 5. 18 OF 

IRELANDD EV ELOPMENT
 

During 1996, three developm ent wells
 
and one water injection well were drilled
 
at Tshiala Field. Additionally, five pro­

duction wells were brought on-line at
 
Tshiala Field, increasing total concession
 

United Kingdom production to greater than 27,000 bar­

rels of oil per day by year-end 1996. One
 
well workover was performed at Motoba Field to produce gas for
 
gas-lift operati ons, which sho uld help increase oil production.
 

EXPLORATION
 

Two exploratory wells were drilled in 1996 . The first well did
 
not encounter the pr imary exploratory objective; however, the
 
well was completed as a developm ent well producer within a
 
sha llower reservoir. The secon d well was plugged and aban­

doned; this well was drilled furt her offshore from ZAGOC's
 
existing oil fields.
 

A{ba 
ALBA PR OD UCTION 

The Alba Field average total production 
during 1996 was 70,000 barrels of oil per 
day. In 1996, Chevro n received U.K. Gov­
ernment approval to compl ete developm ent 
of the southern portion of the reservo ir for 
Alba Phase II. Th e project began with the 
debottl enecking of Alba Northern Platform 
(ANP) which increased production capacity 
from 75 ,000 to 100,000 barrels of oil a day. 

The first Alba Southern well was commis­
sioned in March 1996 after achieving an 
extended horizontal reach of three miles from 
ANP. Development drilling on the Southern 

area will continue dur ing the plateau production years. Following 
plateau production, the Parliament Field is expected to become a 
sate llite to Alba. 

S TATFJORD PRODU CTI ON 

Now in its seventeenth year of product ion, Statfjord is still a signifi­
cant contributor to Chevron with net production of 25,000 oil 
equivalent barrels per day. The field has produced over 3.3 billion 
barrels to date. During 1996, efforts focused on reservoir man age­
ment to arrest production decline and cost reduction initiatives to 
shape the future of this mature asset. The respective part icipants in 
the U.K. and Norwegian sections of the field have been unable to 

agree on an equity redetermination of the field. 

BRITANNIA DEVELOPMENT 

Th e Britannia gas field development moved into fabr ication in 
1996. Manufacture of the platform to psides and subsea system 
components, jacket, found at ion piles and gas export line pipe are 
und er way. Total project development cost is estimated at ab out 
$2 billion. 



Installation and the beginning of offshore hook-up and com­
missioning wil l take place in 1997. Th e completion date for the 
facilities has been advanced to July 1998. 

The init ial phase dr illing program was compl eted in Septem­
ber 1996 with 17 wells awaiting start up. Pro ved reserves have 
increased to 3 trillion cubic feet of natu ral gas and 145 million 
barrels of cond ensate an d natura l gas liquids. Peak production 
rates will be 740 million cubic feet of gas and 70,000 barrels of 
liqu ids per day. Seventy-five percent of the deliverable gas is cur­
rently unde r long-term contracts. Chevron, with an equity interest 
of 30 .2 percent , shares operatorship of Britannia with Conoco. 

CLAIR PR OJECT 

A successful apprais a l program was conducted during 1996 on 
the giant Clair Field whi ch lies 40 miles west of the Shetland 
Islands. Clair, discov ered in 1977, is a highl y-fractured com plex 
reservoi r with oil in place estimated at 5 billion barrels. 

Th e key objective of the appraisal program was to test sus­
tained produ ctivity. A horizontal producer was drilled and an 
extended well test produced in excess of 15,000 barrels of oil per 
day. A secon d appraisal well was drilled to acquire additiona l 
data to support reservoir stu dies for development planning. 

Development opti on screening studies were also completed 
during 1996 and helped to shape a forward stra tegy to add ress 
the remaining technical cha llenges with further appraisa l in 1997. 
If successful, there is potential for Clair to be on stream by 2000. 

E XPLOR ATION 

Chevro n has interests in over 50 blocks in the United Kingdom 
and Ireland to taling about 2 million acres. Blocks are located in 
the North Sea, west of the Shetland Islands, offshore Wales and 
in Liverpool Bay. In Ireland, Chevron has acreage in the Porcupine 
Basin and Celtic Sea. 

Ch evron participat ed in five ex plora tio n wells in 1996 in 
the United Kingdom and Ireland. The company obtained a 
63 0-square-m ile 3-D seismic su rvey west of Shetlands , cen ­
tered arou nd Chevron's 
highly prospecti ve 16th 
Licensing Ro und acreage. THAILAND Natuna 

Th e survey wa s acqu ired on 
behalf of a number o f opera­
tors in the are a . 

Asia-Pacific 
Indonesia 

Chevron's interests in Indonesia 
are managed by two affiliate 
companies, P.T. Caltex Pacific 
Indonesia (CPO an d Amoseas 
Indonesi a (AI). Both com panies 
are jointly ow ned 50 percent Block 

with Texaco. 
Indonesia 

EU R O P E A ND ASIA- P ACI FIC 

During 1996, Chevron relinquished interests in two produc­
tion sha ring contracts (PSCs) in central and eastern Ind onesia. In 
addition, Chevro n sold its two-thirds interest in the Natuna Sea 
Block A PSC, containing the oil-producing Ano a Field. Chevron 
acquired a 50 percent interest in a new PSC off the coast of 
Suma tra (Sibolga PSC), immediately adjacent to the existing Nia s 
PSc. Chevron now hold s interests in ten contract areas. All inter ­
ests are held through CPI except for Chevro n's interest in the 
Darajat geothermal contract area , which is held and operated by 
AI. CPI is currently negot iat ing with Pertarnina, the nat ional oi l 
company, for a 20-year extension to the Coasta l Plains Block PSC, 
located in central Sumatra, currently due to exp ire in 2001. 

PRODU CTION
 

Total CPI crude oil plus condensate production averaged 758,000
 
barrels per day in 1996. CPI, as a contractor to Pertamina,
 
accounts for almost half of Indonesia's total crud e oil production.
 
Chevron's net share of total production in Indonesia averaged
 
170,000 barrels per day.
 

D URI STEAM FLOOD
 

Th e Duri Field in the Rokan Block in cent ral Sumatra contains a
 
hea vy waxy crude that is difficult to produce using trad itional
 
methods. Th e largest reservoir, the P/K, has been under steam­

flood since 1985. The mass ive Duri project, wh ich is divided into
 
13 pha ses, placed Phase Eight into production in 1996 , ahead of
 
schedule. Total production in the Du ri Field averaged over
 
28 5,000 bar rels per day in 1996.
 

Above the massive PIK sands of the Duri Field lies the sha llow 
Rindu reservoir, in which CPI initiated a pilot steamflood project 
in 1994. The successful pilot has led to Rindu development pro­
ceeding in all applicable areas in concert with PIK production. 

P H I L IPPINES o Chevro n Contract 
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ASIA-PA CIFI C 

SUMATRA PROJECTS 

During 1996, CPI continued its efforts to increase recovery from 
its existing reservoirs through improved oil recovery projects. A 
modified pattern waterflood project has been designed for the 
Kotabatak Field and awaits government approvals, while a simi­
lar project for the Pedada Field has been approved for implemen­
tation in 1997. Installation of the final phase of the four-pha se 
Minas pattern waterflood project began in 1996. The Minas 
Field has increased production to over 230,000 barrels of oil per 
day, more than 50 percent of which is attributable to the water­
flood project. 

In addition to the water­
flood project at Minas, CPI is 
also pur suing tert iary recovery 
projects for this and other CPI­
operated fields. A memoran­
dum of understanding was 
signed with Pertamina in late 
1996 to install , in Area One, a 
light oil steam flood project in 
Minas. Installation of the pro­
ject in a pilot-size area will take 
place during 1997 and 1998 
with first steam injection tar ­
geted for early 1999. 

CPI is also continuing its 
technical screening of other ter­
tiary processes , the most 
advanced being a surfactant-

WAPET 
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Australia 

polymer flood using a Lignin-based surfactant. The screening
 
efforts are expected to lead to a field trial of the surfactant
 
process by 1999 .
 

EXPLORATION
 

CPI continues to evaluate the natural gas potential off the west
 
coast of Sumatra in the Nias and Sibolga PSCs. An exploratory
 
well is planned to be drilled in Nias during 1997. Gas found in
 
that block would be used by CPI to fuel its own enhanced oil
 
recovery and power generation projects. Within the central
 
Sumatra contract areas, an aggressive multi-year 3-D seismic
 
acquisition effort is under way to evaluate oil and gas potential
 
in the under-explored areas between current producing fields.
 

GEOTHERMAL ACTIVITIES
 

The Darajat geothermal resource had its second full year of steam
 
production. The steam is sold to the national power company,
 
PLN, to generate 55 megawatts (MW) of power. In early 1996 ,
 
AI completed negotiations to continue to develop Darajat up to
 
330 MW and build, own and operate its own power plants, sell­

ing electricity to PLN. The current delineation of the reservoir,
 
26,600 Gigawatt-hours, has allowed AI and its national partner,
 
PNj, to move forward with the design and construction planning
 
of a 70 MW expansion, expected to be on line in 1998 .
 

Australia 

Chevron's primary interests in Australia are two major partner­
operated joint ventu res: 16.7 percent in the North West Shelf 
(NWS) Project, and 25.7 to 50 percent in permits operated by 
West Australian Petroleum Pry Ltd (WAPET). In addition, 
Chevron holds a 25 percent interest in two Browse Basin perm its 
and a 17.25 percent interest in a Carnarvon Basin permit. 

NORTH WEST SHELF PRODUCTION 

The North West Shelf Project area is located about 1,000 miles 
north of Perth and 70-90 miles offshore. Water depths range 

1 NORTH WEST SHELF 

Goodwyn Perseus /Lambert, ' , . 

_ Oil Field 
_ Gas Field 

from 250 to 500 feet. 
Average total production 

from the North Rankin and 
Goodwyn fields during 1996 
was 1.4 billion cubic feet of gas 
per day. This resulted in the 
delivery of 128 cargoes of liq­
uefied natural gas (LNG) to 
japan, three cargoes to other 
markets and 129 billion cubic 
feet of natural gas to the west­
ern Australian domestic gas 
market. Total condensate pro­
duction increased to an aver­
age of 82,000 barrels per day 
during 1996 due to Goodwyn 
debottlenecking. 

Production from the 
Wanaea/Cossack joint devel­

opment continued to increase , with oil production averaging
 
71,000 barrels per day. LPG production driven by liquids rich
 
gas from Wanaea/Cossack was 3.7 million barrels in 1996.
 

NORTH WEST SHELF DEVELOPMENT
 

Debottlenecking plans are in place to further lift the average pro­

cessing capacity of NWS condensate to 96,000 barrels per day,
 
Wanaea/Cossack oil production to 135,000 barrels per day and
 
LPG to 7.8 million barrels per year.
 

Plans to expand the LNG capacity of the NWS Project 
moved a step closer during 1996 with a formal proposal being 
submitted to japanese buyers outlining plans to almost double 
the NWS Project's sales capacity. Detailed technical presentations 
will be made to the Japanese buyers during 1997. The estimated 
$5 billion expansion could be ready as early as 2003. 

WAPET PRODUCTION 

WAPET operates two major production facilities on Barrow 
Island and Thevenard Island approximately 100 miles southwest 
of the NWS fields. Chevron's share of WAPET oil production in 
1996 averaged 12,500 barrels per day from seven fields (Barrow 
Island, Saladin, Yammaderry, Cowie, Crest, Roller and Skate). 

Thevenard Island crude blend is one of the highest-priced 
crudes in the world, reflecting its rich mid-distillate yields. 



ASIA -PAC IFIC 

WAPET DE VEL OP M ENT 

WAPET completed a 20-well in-fill dr illing program at Barrow 
Island. The new wells increased production by approximately 2,000 
barrels per day. 

Development of a Saladin Field reservoir con tinued with the 
drilling of two horizontal wells. The wells had initial production 
rates in excess of 3,0 00 barrels of oil per day. 

The WAPET partners continue to aggressively pursue options 
to commercialize the huge Gorgon Field. Th e field has estimated 
reserves of 8 trillion cubic feet and will be develop ed as an LNG 

~	 and domestic gas project. Discussions regard ing the development 
of Gorg on as a cooperat ive expansion with the existing NWS 
Project are proceeding. In addition to Gorgon, Chevron has a 
28.6 percent interes t in the nearby West Tryal Rocks Field, with 
some 2 trillion cubic feet of recoverable reserves, and a 50 per­
cent interest in ano ther giant gas resource, the adjacent Chrysaor 
Field discovered in late 1994, which could rival Gorgon in terms 
of gas reserves. 

EXPL OR ATION 

A 2,7 00 mile 2-D seismic program was cond ucted over Browse 
Basin acreage in which Chevron holds a 25 percent equity inter­
est. Exp lora tio n wells in this acreage are planned for early 1997. 

During 1996, Lambert 2 was dri lled to appraise the Lambert 
oil discovery made in the mid -1970s. A separate reservoir with 
estimated recoverable oil reserves of 30 million barrels was 
encountered. Partners approved developm ent plans to tie this 
field into the Wanaea/Cossack facilities by late 1997. 

In 1996, the Dionysis 1 well 
discovered a significant new gas 
field on trend with the 
Gorgon/Chrysaor gas fields. Th e 
well, in which Chevro n has a 50 
percent inter est, tested at 127 
million cubic feet of gas per day. 
Thi s discovery provides further 
con fidence in the size of the gas 
reserves of the greater Gorgon 
area and will assist in the expan­
sion of the LNG indu str y. 

Perseus, discovered in 1995, 
was further appraised dur ing 
1996 with the drilling of two 
wells. Th e field's recoverable 
reserves have been increased to 
over 8 trillion cubic feet of gas 
and 200 million barrels of cond ensate. 

Th e NWS Project is currentl y engaged in an exploratio n 
drilling program assessing prospects ident ified from the huge 
Eas t Da mpier 3-D survey. 

Papua New Guinea 

Chevron Niugini Pry Ltd is operator for the Kutubu Project wh ich 
contains Papua New Guin ea's produ cing oil fields. Chevron holds 
a 19.38 percent interest in the Kutubu development and surro und­
ing Petro leum Development License (PDL-2). 

PROD U CTIO N 

Chevron's sha re of production from Kutubu ave rage d 20,000 
barrels per da y fro m 42 wells in 1996. At the end of 1996, tota l 
production from the field to date was 184 million barrels. 

D E VELOPMENT 

An active development drilling program within the Kutubu fields 
contin ued in 1996, resulting in proved reserve increases of 36 mil­
lion barrels. Successful appl ication of horizontal well techn ology 
proved to be a significant contributing factor to the reserve 
increases achieved. Further programs for increasing reserves 
sho uld curtail expected production decline in the futur e. 

Chevron was granted a petroleum development license by the 
Papua New Guinea goverrunent to move forwa rd in early 1997 
with construction of surface facilities for the Gobe Field. Gobe is 
located some 30 miles south east of the Kutubu fields close to the 
Kutubu export pipeline. The development encompasses the SE Gobe 
Field and Gobe Main Field. Recoverable reserves are estimated at 
100 million barrels. Production is scheduled to commence during 
first quarter 1998. Peak production of 50,000 barrels per day is 
scheduJed to occur in 1998. Chevron will receive a 15.85 percent 
share of this produ ction. 

Du ring 1996 , Chevro n weighed vario us alterna tive 
approaches for co mmercia lization of natural gas reso urces in 
Papua New Guinea. Papua New Guinea is one of severa l Asia­
Pacific nations with the pot ential for development of an LN G 
pr oject. One attractive possibility being pursued by a Chevron­
led joint venture is an expo rt pipeline to Queensland , 

Australia. A decision on 
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the viability of th is $1.3 
billion p roject is expected 
by the end of 1997. 

EXPLOR ATIO N 

The expl oration program in 
1996 was the mos t success­
ful in recent years . The first 
prospect in the mult i-well 
program discovered high 
quality oil at M oran , 
located within PDL-2 
boundaries. Multiple side­
tra cks in the orig ina l well 
identified at least th ree oil-
bearing sands with recover­
able reserves ranging from 
50 to 300 million barrels. 

Early development stra tegies are driving rapid delineation and 
appraisal activity. It is anticipa ted first oil production will occur 
in late 199 7 and peak produ ction in 199 9. 

Technology breakth roughs in seismic acqu isition have grea tly 
improved the effectiveness of explora tion in Papu a New Guinea 
and new seismic programs have been initiated in Chevro n's pri­
mary exploration and development areas. 
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A SI A-P AC IFIC AND CENT R AL A SI A 

China 

Chevron is a partner with 
Texaco, Agip and the 
China National Offshore 
Oil Company (CNOOC) 
in the Block 16108con­
tract area of the Pearl 
River Mouth Basin in the 
South China Sea. 
Chevron, Texaco and 
Agip each have a 16.33 
percent interest, while 
CNOOC has a 51 per­
cent interest. In 1996, 
Chevron, Texaco and 
Agip entered into an 
agreement with CNOOC 
to conduct seismic sur­
veys in Block 16/19, an 
area adjacent to Block 
16108. 

Also in 1996, 
Chevron (60 percent) 
and Petronas Carigali, 
the Malaysia state oil 
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company (40 percent ), were awarded a production-sharing con­
tract in Block 02/31 and farmed -in to Block 06/ 17; both located 
in the northern porti on of the Bohai Gulf. CNOOC also 
awarded Chevron a production-shar ing contract to explore 
Block 63/15 in the South China Sea. 

PRODU CTION 

Four fields, HZ/21-1, HZ/ 26-1, HZ/ 32-2 and HZ / 32-3, are 
producing in the Block 16108 contrac t area. The completion of 
HZ/32-2 and HZ/32-3 in 1995 led to the do ubling 
of Block 16108's total output to 100 ,00 0 barrels of 
oil per day. 

EXPLORATION 

During 1996, exploration well HZ/ 32-5-1 in the 
Block 16108 contract area tested oil at a cum ulative 
rate of 6,900 barrels of oil per day. This discovery 
wilJ be appraised during 1997. 

A 350-square-mile 3-D seismic survey recorded 
in early 1996 will guide future explorat ion in Block 
16108 and the adjacent Block 16/1 9. Dur ing late 
1996 , 3-D seismic acquisition began in Block 02/3 1. 
Drilling in Blocks 06/1 7 and 02/ 31 is currently 
scheduled for 1998 . 

A 3-D seismic survey was begun in Block 63/15 
and one well is planned for early 1998 in this natural­
gas prone area. A 1996 exploratory well in neighboring 
Chevron Block 62/23 was a dry hole. 

T ECHNO LO G Y A GR EEM ENT 

The first stage of an enhanced oil recovery pilot project at Daqing, 
China's largest oil field, was completed in 1995 with the drilling of 
pilot area wells. During 1996, the next stage applied Chevron's 
Microb ial Profile Modification technology which involves microbe 
injection into these wells. Field tests will continue into 1997. 

Central Asia 
Kazakstan 

The Tengizchevroil (TCO) joint venture was formed in 1993 to 
develop the Tengiz and Korolev oil fields in Kazakstan. The Tengiz 
Field has estimated recoverable reserves of 6 to 9 billion barrels. 

Early in 1997, Chevron reached an agreeme nt to sell 10 per­
cent of its 50 percent interest in TCO to an affiliate of the 
Russian oil company, LUKoil and Arco. Upon completion of this 
agreement , equity ownership will be: Chevron - 45 percent , 
Kazakstan and Mobil- 25 percent each and LUKoilJArco - 5 
percent jointly. 

In late 1996 , Chevron signed an agreement with a number of 
partners restructuring the Caspian Pipeline Conso rtiwn (CPC). 
The agreement alJows Chevron to acquire a 15 percent equity 
interest in the crude oil pipeline to be completed from the Tengiz 
oil field to the Russian Black Sea coast. The CPC pipeline is a key 
to unlocking the petroleum reserves of the Tengiz Field by provid­
ing a major outlet to the world market through the Black Sea. The 
900-miIe pipeline, estimated to cost a total of $2 billion, is expected 
to be commissioned in 1999. Ultimately, 1.5 million barrels of oil 
per day are expected to be exported through this multi-shipper 
pipeline, including as much as 750,000 barrels per day from TCO. 

At year-end 1996, T CO increased its pro duction to 160,000 
barrels per day. Produ ction for the year averaged 112,000 barrels 
per day. 
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S O UTH AME RICA AND MI DDLE EAST 

Iac if ,. c 

Azerbaijan 

Chevron signed study agr eements in 1993 with the State Oil 
Company of Azerbaij an Republic to evaluate acreage in the 
Azerbaijan portion of the Caspian Sea. Th ese studies were com ­
pleted in 1996. Chevron has begun negotiat ions for exploration 
blocks as a result of the studies. 

South America 
Venezuela 

In late 1995, Chevron and Maraven S.A., a subsidiary of Petroleos 
de Venezuela, S.A., formed an alliance to further develop the 
Boscan oil field and provide heavy crude oil to Chevron in the 
United States through several independent supply agreements. On 
July 1, 1996, Chevron became respon­
sible for operations, production and 
development of the Boscan Field under 

Boscan
an operating services agreement. 
During 1996, the field produced 
approximately 80,000 barrels of oil per 
day with plans to increase to 115,000 
barrels a day. Under the agreement, 
Chevron receives opera ting expense 
reimbur sement and capital recovery, 
plus interest and an incentive fee. The 
Boscan Field is estimated to have 1.6 
billion barrels of recoverable reserves. 

Colombia 

Chevron hold s a 50 percent interest in P 
I 

the Castilla and Chichimene fields, 
o c e a nlocated in the Llano s Basin area of 

Colombia. At the end of 1996, these 
fields were producing 33,000 barrels 
of oil per day. An exp lora to ry well, 
the Anaconda-I, in the Rio Blanco \ 
Block , was drilled and a bandoned as 
a dry hole. Seismic evaluation of 
another prospect within the block is South America 

currently under way. 
Chevron signed a contract with the state oil company, 

Ecopetrol, for the Galeron Exploration Block to explore more 
than 166,000 acres in the Llanos foothills, an area weJl known 
for its prolific oil production. The Galeron Block is to the north 
of Rio Blanco and on trend with discoveries at Florena, Pauto 
Sur and Volcanera. In addition, Chevron has obtained from 
EcopetroI an opti on for the Rio Guape area to the south and on 
trend with the Chichimene Field. 

Bolivia 

The 1997 work pro gram for the Caipipendi Block in Bolivia con­
sists of drill ing the Margarita Xl prospect along with a possible 
l20-mile seismic program. Chevron has farmed -out an additional 
20 percent interest in Caipipendi, reducing its interest to 20 per­
cent, and has transferred operarorship to a partner. The 1997 
work program will be funded solely by Chevron's partners. 

Peru 

Chevron signed an agreement in late 1995 with the Peruvian gov­
ernment and obtained 100 percent interest in exploratory Block 
52. The block, covering 1.77 million acres, is adjacent to the giant 
Camisea gas-condensate field. In 1996, 320 miles of seismic data 

was acquired and the evaluation is 
currently in progress. 

Middle East 
Qatar 

Chevro n signed a production­
/ 

sha ring agreement in April 1996 
covering Block 1NW, located off­
shore Qatar. Chev ron is operator 
with a 60 percent interest . A 3-D 
seismic survey co vering 360 
square miles within the block has 
been completed and processing of 
the seismic data is underway. The 
first explorato ry well is scheduled 

/ for 1998. 
.I 
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NGC CORPOR ATION 

NGC Corporation 
Business Description energy marketing, including 
NGC is a leading gatherer, electric power, the new com­
processor, transporter and mar­ pany has a strong competitive 
keter of energy products in the position in the growing deregu­
United States, Canada and the lated energy services sector. 
United Kingdom. Th rough its In February 1997, NG C 
"Energy Store," NGC offers a signed a merger agreement to 
multi-commodity energy acquire Destec Energy, Inc., a 
product and services resource leading independent power 
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that provides natural gas, nat­ producer. At the same time, 
ural gas liquids (NGL), electric­ NGC signed an agreement to 
ity and crude oil. Chevron has sell Destec's international 
a 28 percent ownership interest assets. Once the tran sact ions 
in NGC. Two other companies, are complete, NG C will be a 
British Gas of the United King­ major U.S. power produ cer 
dom and NOVA Corporation with assets tha t complement 
of Canada, each have a voting and provide a growth platform 
share equal to Chevron's. for NG e's power marketing 

Chevron acquired its business. Th e transaction is 
interest through the 1996 expected to close by mid-19 97. 
merger of its natural gas mar­ NG e's asset base includes 
keting operations and gas liq­ interests in approxima tely 
uids gath ering, process ing and 15,000 miles of natural gas 
marketing business with NGC gathering and transmission 
Corporation. Th e merger pipelines, 56 gas processing 
repositioned Chevron 's gas plants, three N GL fract iona­
and gas liquid s midstrea m tion facilities, 60 million barrels 
operations into an important of NGL stora ge capacity, three 
growth-or iented , entrepre­ NGL import/export marin e 
neurial business with both terminals, ten other NGL ter ­
U.S. and international oppor ­ minal s and approximately 
tunities. With the advantages 2,100 miles of N GL pipelines. 
of Chevron's assets and expe­ N GC is the largest proces­
rience in processing and mar ­ sor and mark eter of na tural 
ket ing nat ural gas liqu ids and gas liquids in North America 
NGe's leading position in with production of 140 ,000 

barrels per day and sales of 
470,000 barrels per day. Also, 
NGC is one of the leadin g 
natural gas marketers in 
North America with sales of 
over 8 billion cub ic feet per 
day and one of the top five 
electric power marketers in 
the United States. 
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NGC and Chevro n have 
entered into long term , strate­
gic alliances whereby NGC 
purchases substantially a ll 
natural gas and natural gas 
liquids produced or cont ro lled 
by Chevron in the United 
States (excluding Alaska) and 
supplies natural gas and nat­
ural gas liquid s feedstoc ks to 
Che vron's U.S. refineries and 
chemical plants. 

NGC and Chevron have 
also entered into a partner­
ship, Venice Energy Services 
Company, to own, opera te 
and expand Chevron's Venice 
gathering, processing, frac­
tionation and storage complex 
in Louisiana. Thi s premier 
processing facility will be 
un iquely position ed to take 
advantage of growth opportu­
nities resultin g from increased 
production of liquid s-rich gas 
from deep-water projects in 
the Gulf of Mexico. 

Business Strategies 

• Continue expansion of the 
"Energy Store" withi n the 
United States and interna­
tionall y, throughout all 
business segments. 

• Realize expected earn ings, 
cost savings and synergies 
related to recent business 
combinations and acqu isi­
tions. 

• Enhance profitability of all 
marketing operations. 

• Expand nationwide electric 
power ma rketing franchise. 

• Expa nd into global	 markets 
leveraging off NG e's co re 
competencies and sha re ­
holders. 

• Redeploy cash flow through 
strategic U.S. and int erna­
tional acquisitions, joint 
ventures and capital 
projects. 

• Provide annual increases in 
earnings per share of 15 per­
cent or greater. 

1996 Accomplishments 

• Co mpleted the stra tegic 
combination with Chevro n's 
natural gas marketing opera ­
tions and Warren Petrol eum 
division on August 31, 1996. 

• Earnings per share a lmost 
doubled for the year, which 
included four months of 
results with the Chevron 
midstream businesse s. 

• Qu adrupled sales vo lumes 
in the growing who lesa le 
electric power marketing 
segment. 

• Following the annou ncement 
of the merger between the 
Chevron units and NGC in 
January 1996, NGe's stock 
price had more than doubled 
by December 1996. 



PR O VED RE SERVE S 

PROVED RESERVES - CRUDE OIL AND NATURAL GAS LIQUIDS At December 31 

:­

Millions of Barrels 

Gross Crude Oil and Natural Gas Liquids 
United States 
Africa 
Other International* 

Total - Consolidated Companies 
Equity Share in Affil iates 

Indonesia 
Kaza kstan 

Total - Gross Reserves 

Net Crude Oil and Natural Gas Liquids 
United States 
Africa 
Oth er International* 

Total - Consolidated Companies 
Equity Share in Affil iates 

Indonesia 
Kazakstan 

Total - Net Reserves 

1996 

1,286 
1,258 

565 

3,109 

1,350 
1,361 

5,820 

1.149 
1.032 

482 

2,663 

566 

1.135 

4,364 

1995 

1,330 
1,181 

629 

3,140 

1,340 
1,303 

5)83 

1,1 87 

969 
538 

2,694 

562 
1,087 

4,343 

1994 

1,343 
981 
557 

2,881 

1,349 
1,314 

5,544 

1,200 
804 
465 

2,469 

603 
1,095 

4,167 

1993 

1,427 
842 
546 

2,815 

1,450 
1,322 

5,587 

1,279 
682 
453 

2,414 

669 
1,102 

4,1 85 

1992 

1,533 
757 
578 

2,868 

1,483 

4,351 

1,368 
615 
472 

2,455 

641 

3,096 

Billionsof OEGBarrels 
8 

Net Proved Reserves* ,* 

PROVED RESERVES ­ NATURAL GAS 
Billions of Cubic Feet 

Gross Natural Gas 
United States 
Africa 
Oth er International 

Total - Consolidated Companies 
Equity Share in Affil iates 

Indonesia 
Kazakstan 

Total - Gross Reserves 

Net Natural Gas 
United States 
Africa 
Other International 

Total - Consolidated Companies 
Equity Share in Affiliates 

Indonesia 

6,209 

359 
3,547 

10,115 

152 

1.753 

12,020 

5,275 

293 
3,135 

8,703 

152 

6,489 
103 

3,184 

9) 76 

155 
1,805 

11,736 

5,532 
84 

2,794 

8,410 

155 

6,530 

3,112 

9,642 

151 
1,820 

11,613 

5,576 

2,722 

8,298 

151 

6,420 

2,675 

9,095 

142 
1,832 

11 ,069 

5,484 

2,257 

7)41 

142 

6,445 

2,752 

9,197 

158 

9,355 

5,499 

2,518 

8.01 7 

158 

Changes in 
Net Proved Reserves 

~ ~ ~ 00 ~ a a M E % 

• Uni tedStates 
• Africa 
• Other International 
• Affiliates 

• NaturalGas Con vertedto OilEqui valent Gas 
(OEGI Barrels at 6MCF=1OE GBarrel. 

Billionsot OEGBarrels 

25 

Kazakstan 1,462 1,505 1,518 1,528 2.0 

Total - Net Reserves 10,317 10,070 9,967 9,411 8,175 

Proved reserves areestimatedbythe company's assetteams composedofearth scientistsand reservoir engineers. These proved res erve 
estimates arereviewed annually by the corporation's re servesadvisory committeetoensure that rigorous professiona l standardsandthe 

1.5 

reservesdefinitions prescribedby the Se curitiesand Exchange Commission are co nsistently applied throughout the company. SeeGlossary 
forexplanationofproved reserves. 

Net reservesexclude roya lties and interestsownedby others andreflect contractual arra ngementsandroyalty obligations ineffect atthe time 
1.0ofthe estimate. 

' Reserves forthe Boscan FieldinVenezuelahavenot been includedinthecompany'sreservequantities because Chevron doesnothave an 
equity ownershipinthe oilreserves. 

0.5 

0 0 
87 88 89 90 91 92 93 94 95 96 

I I 
• Additi onstoNetProved Reserves 
• Net OEGProduction 
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ACREAGE 

NET PROVED AND UNPRDVED OIL AND GAS ACREAGE(111 2) At December 31 
Thousands of Acres 1996 1995 1994 1993 1992 

United States 
Onshore 

Alaska 308 271 468 740 1,538 
California 179 213 410 440 472 
Colorado 54 48 47 53 55 
Kansas 14 14 15 67 22 
Louisiana 127 128 134 183 195 
Michigan 39 42 42 20 17 
Montana 120 111 111 124 120 
Nevada 2 43 83 244 313 
New Mexico 170 170 168 171 172 
North Dakota 11 11 16 38 48 
Oklahoma 104 lO4 109 131 117 
Texas 1,145 1,098 1,109 1,034 1,099 
Utah 314 386 359 2lO 131 
Wyoming 192 219 2lO 182 190 
Other States 96 96 97 138 172 

Total Onshore 2,875 2,954 3,378 3,775 4,661 

Offshore 
Alaska Coast 123 114 97 120 159 
Atlantic Coast 72 72 72 72 72 
GulfCoast 1,973 1,481 1,762 1,883 1,908 
Pacific Coast 88 83 103 114 132 

Total Offshore 2,256 1,750 2,034 2,189 2,271 

26 Total United States 5,131 4,704 5,412 5,964 6,932 

Africa 
Angola 855 855 542 541 541 
Congo 504 504 161 90 132 
Namibia 1,072 1,072 1,072 1,608 
Nigeria 5,425 5,383 6,289 942 1,519 
Somalia 10,010 10,010 10,010 10,010 10,OlO 
Zaire 124 124 124 124 124 

Total Africa 16,918 17,948 18,198 12,779 13,934 

OtherInternational 
Australia 2,169 1,304 1,463 1,360 1,316 
Bolivia 1,008 1,008 2,016 1,680 2,520 
Canada 8,187 11,029 10,909 10,757 10,856 
China 4,203 2,007 569 778 328 
Colombia 250 154 133 133 242 
Europe (excluding U.K.) 59 321 320 229 585 
Indonesia 10,071 13,085 9,894 14,338 15,642 
Japan 5,255 5,255 5,255 5,255 
Papua New Guinea 523 502 502 502 1,199 
Peru 1,777 1,777 
Qatar 1,119 
Thailand 857 857 2,403 2,403 2,403 
Turkey 251 251 251 251 588 
United Kingdom 1,146 1,113 1,056 977 601 
Yemen 438 438 438 
Other 100 74 100 515 

Total OtherInternational 31,620 38,763 35,283 39,201 42,488 

Total International 48,538 56,711 53,481 51,980 56,422 

Worldwide Oil and Gas Net Acreage 53,669 61,415 58,893 57,944 63,354 

III Consolidated companies only.
 

12) Net acreage isthe sum ofthe fractional interests ingross acres inwhich Chevron has an interest.
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NATURAL GAS PRODUCTION 

-I 

NET NATURAL GAS PROOUCTION* 
Millions of Cubic FeetPer Day 1996 1995 1994 1993 1992 

Consolidated Companies 
United States 

California - Onshore 101 103 108 112 103 
- Offshore 21 22 29 27 42 

Louisiana - Onshore 66 50 38 30 65 
- Offshore 806 839 1,032 1,045 1,128 

Texas - Onshore 394 411 431 404 407 
- Offshore 54 41 53 62 125 

Alabama - Onshore 30 32 34 31 26 
- Offshore 58 44 25 28 20 

Alaska 30 33 30 28 31 
Michigan 4 1 1 1 2 
Mississippi 1 1 4 2 31 
New Mexico 89 102 105 95 104 
Oklahoma 43 34 35 28 36 
Utah 8 9 8 8 9 
Wyoming 162 145 152 155 170 
OtherStates 8 1 14 

Total United States 1.875 1,868 2,085 2,056 2,313 

International 

NetNatural Gas Production 
byCountry for 1996 

Australia 
Canada 
Netherlands 

214 
222 

2 

208 
243 

3 

199 
247 

5 

163 
218 

6 

166 
217 
19 

United Kingdom 28 28 30 28 27 
OtherCountries 1 1 1 1 

Total International 466 483 482 416 430 

Total - Consolidated Companies 2,341 2,351 2,567 2,472 2,743 

Equity Share in Affiliates 
Indonesia 49 40 31 38 33 
Kazakstan 69 42 33 15 

Total - Worldwide 2,459 2,433 2,631 2,525 2,776 

• United States 76.3% 

• Canada 9.0% 
• Australia 8.7% GROSS NATURAL GAS PROOUCTION 
• Other 6.0% Millions of Cubic FeetPer Day 

Net NaturalGas Production 

BillionsofCubic Feet Per Day 

United States 
International 

Total - Consolidated Companies 

2,216 
558 

2,774 

2,207 
570 

2,777 

2,441 
593 

3,034 

2,407 
519 

2,926 

2,720 
508 

3,228 

3.5 EquityShare in Affiliates 
Indonesia 

3.0 Kazakstan 

2.5 
Total - Worldwide 

'Net natural gas production excludesroyalty interests owned by others. 
2.0 

1.5 

1.0 

0.5 

88 89 90 91 92 93 94 95 96 

• United States - Onshore 

• United States - Offshore 
Internationallinciuding Affiliates) 

49 40 31 38 33 
69 42 33 15 

2,892 2,859 3,098 2,979 3,261 



R EALI Z AT IO N S 

NATURAL GAS REALIZATIONS 111 
Dolla rs PerThousand Cubic Feet 1996 1995 1994 1993 1992 

United States $ 2,28 $ 1,51 $ 1.77 $ 1,99 $ 1.70 
International 1.86 1.73 1,84 2,08 2,07 

CRUDE OIL REALIZATIONS(2) 
Dollars Per Barrel 

United States $ 18.80 $ 15,34 $13,86 $14,58 $16.50 
International 19.48 16.10 14.86 16.09 17.93 

NATURAL GAS SALES(3) 

Millions of Cu bic FeetPer Day 

United States	 3,588 2,815 2,598 2,334 2,539 ,. 
International 778 564 461 462 466 

Total 4,366 3,379 3,059 2,796 3,005 

NATURAL GAS LIQUIDS SALES(3) 
Thousands of Barrels Per Day 

United States 187 21 3 215 211 194 
International 36 47 34 37 33 

Total 223 260 249 248 227 

(1)	 U.S. natural gas realizationsare basedon revenues from net production. International natural gas realizations are based on revenues from 
liftings. Internationalrealizations include equity in affiliates. 

(2)	 U.S. realizations are basedon crude oil revenues from net productionand include intercompanysales at transfer prices which are at 
estimated market prices. Internationalrealizations are basedon crude oil and natural gas liquids revenues from liftings. International 
realizations includeequity in affiliates. 

(31 Beginning in 1996, includes equityshare of sales by NGC Corporation. 

U.S. Crude Oil Realizations 
Natural GasRealizations Crude Oil Realizations Natural GasRevenues vs. Refined ProductPrices 

Dollars Per ThousandCubic Feet Dollars Per Barrel Billionsof Dollars DollarsPer Barrel 

I 
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•	 United States • United States • Refined Products 

•	 International • International • Crude Oil 
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N ET WE L LS CQJ'v(PLETE D AND P R O DU CI N G 

., 

NET WELLS COMPLETED(1)(21 131 1996 1995 1994 1993 1992 

United States 

Exploratory - Oil 44 37 24 27 36 
- Gas 76 64 29 5 6 
- Dry 25 24 17 14 16 

Total 145 125 70 46 58 

Development -Oil 306 250 156 240 190 
- Gas 179 31 38 53 27 
- Dry B 6 5 11 5 

Total 493 287 199 304 222 

Total United States 638 412 269 350 280 

International 
Exploratory - Oil 20 13 24 26 12 

- Gas 15 12 36 4 6 
-Dry 24 31 44 39 7 

Total 59 56 104 69 25 

Development - Oil 63 45 54 60 59 
- Gas 7 3 3 7 6 
- Dry 5 3 4 12 5 

Total 75 51 61 79 70 

Total International 134 107 165 148 95 

Worldwide 772 519 434 498 375 

30 EXPLORATION AND DEVELOPMENT COSTS (3) 
Millions of Dollars 

United States 
Exploration Costs s 425 $ 312 $ 209 $ 183 $ 189 
Development Costs $ 603 $ 453 $ 416 $ 475 $ 483 

NetU.S. Wells 
Producing atYearEnd 

Thousands 
30 

25 

20 

15 

10 

International 
Exploration Costs S 372 $ 345 $ 308 $ 340 $ 349 
DevelopmentCosts S1,059 $1,208 $ 779 $ 805 $ 871 

NET PRODUCING WELLS (1 )(31 At December 31 

United States 
Wells - Oil(41 10,102 8,771 9,208 8,1 86 8,062 

- Gas 1,441 1,362 1,31 4 1,236 1,109 

Total United States 11,543 10,1 33 10,522 9,422 9,171 

International 
Wells - Oil 1,417 1,429 1,451 1,453 1,448 

- Ga s 154 145 138 121 154 

Total International 1,571 1,574 1,589 1,574 1.602 

Worldwide 13,114 11,707 12,111 10,996 10,773 

(1) Net we lls include all those w holly-owne d and the sum of fractional interests in those that are joint venture, unit operations or similar 
we lls. Producing we lls exclude shut-in we lls. 

(2) Indica tes the number of we lls completed during the year regardless of w hen drill ing was initiated. Completion refers to the installation 
of permanent equipment for the production of oil or gas or, in the case of a dry we ll, the reporting of abandonment to the appropriate 
agency. 

(3) Consolidated companies only. 

(4) Beginning in 1994, net producing wells include injecti on wells tempor arily function ing as producing wells. 



M ARK ETI N G - UNITED S T AT ES 

WORLDWIDE DOWNSTREAM FINANCIAL AND OPERATING HIGHLIGHTS 

(Exclude s Eq uity Interest in Caltex Petroleum Corpora tion) 1996 1995 

Reponed Earni ngs (Mi llions of Dollars) 11 (53) 

Earnings Exclud ing Specia l Items (Millions of Do llars) 330 132 

Refinery Inp uts (Thousands of Barrels Per Day) 1,11 6 1,072 
Average Refinery Capacity (Tho usands of Ba rrels Per Day) 1,20 9 1,288 
Percentage of Refining Capacity Utilized 92 83 
U.S. M ogas/jet Yields (Perce nt of U.S. Refinery Prod uction ) 65 62 

Refined Product Sales (Tho usa nds o f Barrels Per Day) 1,472 1,42 9 
Motor Gasoline Sales (Thousands of Barrels Per Da y) 645 635 
Number of Service Sta t ions at Year End 8,3 89 8,504 

Total N umber of Co ntrolled Seagoing Vessels 43 42 
Cargo Tran spo rted by Controlled Vessels (Mi llions of Barrels ) 312 318 
Total Net Pipeline Mileage 10,781 12,98 4 

Refining Capita l Expenditures (Milli ons of Dollars) 179 685 
Ma rk eting Capita l Expenditures (Milli on s of Dollars) 237 243 
Transportat ion Capital Expenditures (M illions of Dollars) 71 45 

Discussion of Caltex Petroleum Corporation operations can be found on pages 37-3 9. 

Marketing ­
United States 
Competitive Position 

. Chevron stations continue 
to be in the top tier in cus­
tomer sa tisfaction surveys. 

• Fifth largest seller of gasoline 
in the United States. Ranks 
among top three gasolin e 
marketers in 16 sta tes includ ­
ing nwnber one in Ca lifornia , 
the largest gasoline market in 

the United States. 

• Primary markets are located 
in the fastest growing areas 
of the United States - the 
west, southwest and south. 

• The nati on 's top seller of jet 
fuel and aspha lt. 

• A reorga niza tion of the retail 
funct ion, co mpleted in 1996 , 
combined several region al 
offices and consolidated sup­
port functions to increase the 
focus an d execution of the 

Customer Driven Vision. 

Business Strategies 

Chevro n Products Compan y's 
Vision is to be Customer 
Driven. To make the Vision a 

reality, Chev ron must: 

• Become the leading branded 
gasol ine marketer and con ­
venience retailer in the wes t 
and sunbelt. 

• Build a globa l, high-valu e 
branded lubricants business. 

• Sustain position as the lead­
ing marketer of aviation 
fuels in the west. 

• Lead the industry in safety 
and reliability while ach iev­
ing pred icta bility in all 

opera tions . 

• Use ex isting refining system 
to supply retail gasoline 
demands with minimal ca p­

ita l additions. 

• Build and acquire the peopl e 
ski lls and behaviors needed 
to achieve the Vision. 

• Redesign key work processes 
to achieve superior perfor­
ma nce at lower cost than 

compe titors. 
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MARKETING - UNITED STATES 

LIGHT PRODUCT SALES(l)(2) 

Sales Revenues 
(Millions of Dollars) 

United States 
International 

Total Sales Revenues 

Sales Volumes 
(Thousands of Barrels Per Day) 

United States 
International 

Total Sales Volumes 

1996 Accomplishments 

+Continued to aggressively 
expand network of "Fast­
Pay" systems, now available 
at 3,600 stations nationwide. 
"FastPay" allows credit card 
customers to pay at the pump 
with credit authorization 
completed in about five sec­
onds using satellite data 
transmission. 

+Expanded educational offer­
ings at Chevron University 
to include more customer 
focused programs including 
consistently outstanding retail 
practices, best operating prac­
tices, brand awareness for 
retailers, personnel develop­
ment and Quick Service 
Resta urantlC-Store opera­
tions. Increased emphasis was 
placed on training personnel 
for company-operated stations. 

+Created new convenience 
store retailing group to 
develop aggressive merchan­
dising programs to meet the 
consumer's needs. Increased 

1996 

$11,127 
2,567 

$13,694 

997 
238 

1,235 

emphasis on non-fuel rev­
enues at existing stations as 
food store sales increased 
and revenues from enhanced 
car wash facilities grew. The 
target is to rapidly escalate 
Chevron's presence as a bona 
fide convenience retailer. 

+Began implementation of an 
alliance with McDonald's. 
As of year end, the two 
companies operated 48 sites 
together throughout the west 
and southwest. 

+Direct Mail Marketing rev­
enues increased due to new 
service and discount pro­
grams, and the introduction 
of insurance products. 

+Improved image and service 
throughout the retail net­
work by ongoing perfor­
mance enhancement under 
the Commitment to Service 
Excellence program. Friendly 
service, clean stations, safety 
and reliability all contributed 
to increased customer 
satisfaction. 

1995 %Change 

s 9,534 
2,109 

$11,643 17.6% 

989 
223 

1,212 1.9% 

+The program to upgrade ser­
vice stations to the Hallmark 
21 image was completed in 
June 1996. Hallmark 21 is 
Chevron's modern visual iden­
tity that helps build brand 
recognition and reputation. 

+Continued the deployment 
of the Product Integrity ini­
tiative to ensure that prod­
ucts marketed by Chevron 
meet or exceed the highest 
quality standards. 

+Consolidated domestic fuel 
terminaling and trucking 
operations into a single 
nationwide organization 
known as Operations Ser­
vices. The new organization 
will focus on achieving cost­
competitive, incident-free 
operations in the terminal­
ing, blending, additization 
and distribution of Chevron 
motor fuels throughout 
United States markets. 

(l)Consolidated companies only.
 

(2)Light products include motor gasoline, jet fuel, aviation gasoline and mid-distillates.
 



Marketing ­
Canada 
Competitive Position 

. Chevron Canada Limited 
markets in western Canada , 
primar ily British Colum bia. 

• Market leade r for transport a­
tion fuels in British Columbia 
through brand ed proprietary 
retail and card lock facilities. 

• Network of Town Pantry 
convenience sto res is the 
largest gaso line convenience 
store network in British 
Columbia. 

• Retail networ k of approxi­
mately 190 sta tions has the 
highest per-stat ion th rough­
put in British Co lumbia. 

Business Strategies 

• Continue brand ed marketing 
for all reta il and commercial 
sales through the value chain, 
from refinery to end-user. 

• Continued focus on environ­
mental safety in the market­
ing networks. 

• Increase use of infor mation 
technology for customer ser­
vice and opera ting efficiency. 

• Increase market share for 
retail an d jet volumes while 
main taining or increasi ng 
margi ns. 

.. 

1996 Accomplishments 

. Cont inued strong earnings 
performance in the face of 
higher crude prices and 
volatile margins. 

• Increased sales volumes of 
jet fuel by 15 percent and 
retail gasoline by 2 percent 
to ensure the company's 
continued position as indus­
try leader. 

• Record ed an outs tanding 
66 percent improvement in 
safety perfo rma nce over the 
last three years . 

• Maintained nu mb er one 
position in a customer sat­
isfaction survey of retail 
gasoline customers. 

M ARKET IN G - CANADA AND UN ITED KI N G DO M 

Marketing ­
United Kingdom 
Competitive Position 

. Gulf O il (Grea t Britain) has 
approximately 450 service 
sta tions and other outlets 
selling petroleum products. 

• M arketing margins in the 
United Kingdom were 
severely depresse d in 1996 
as a result of competitor 
stra tegy to recapture mark et 
share by dropping pr ices. 
Margins recovered some­
what during the fourth quar­
ter in spite of the campaign. 

Business Strategies 

• Continue to build an effec­
tive retail network by shed­
ding low volume/non-core 
sites and rep lacing them with 
high volume sta tions close 
to major supp ly points. 

• Be environmenta lly respon­
sible wh ile ma int aining 
competitive pos ition. 

1996 Accomplishments 

• Announced inten t to merge 
operations with the U.K. 
downstream businesses of 
Elf Oi l U.K. Limited and 
M urco Petro leum Limited. 
In Ma rch 1997, Murco 
elected to wi thdraw from 
the proposed merger. 
Chevron and Elf inte nd to 
proceed wi th the mer ger. 

• Accelerated the implemen­
tat ion of retail strategy in 
respo nse to the pressure in 
the marketplace, closing or 
selling almos t 13 percent 
of the sta tions . 

• O pera ting costs declined to 
the lowest level in five years. 
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R EFINING 

Refining 
Competitive Position 

• One of the largest crude oil 
refiners in the United States. 
Refining capacity is generally 
located in regions experi enc­
ing growth in demand for 
refined products, particularly 
the west an d the southeast. 

• Pascagoul a, EI Segundo and 
Richm ond , Chevron's three 
larger refiner ies, benchmark 
among the top ope rational 
per formers in their respective 
areas. In early 1996, the 
west coas t facilities reliably 
intro duced Ca lifornia cleaner 
burning gaso line. 

A A D A 

• all. 
Salt Lake 

U NIT E D 

HAWAII all. EI Segundo 

EIPaso 

Refin eries 

• EI Paso, Haw aii and Salt 
Lake, the three smaller U.S. 
refineries, are well positioned 
to take advant age of growing 
or niche mar kets. 

• Th e Burna by Refinery, the 
only refinery in Chevron 
Ca na da Limited's ma jor 
marketing area, provides 
product for marketin g ope r­
atio ns in wes tern Ca nada . 

• In the United Kingdo m, 
Chevro n's M ilford Haven 
Refinery and its 50 percent 
interest in the Pembroke 
Cracking Facility operate in 

Richmond 

Pascagoula 
Jll 

an environme nt struggling 
with excess refining capacity. 
T he indu stry has anno unced 
plans to close mo re than 
400,000 barre ls per day of 
refining capacity in north­
west Europe since mid­
1995. Refining margins in 
northwest Europe improved 
slightl y in 1996 over the 
depressed levels of 1995 
although th ey remained 
below historica l levels. 

Business Strategies 

• Committed to meet the 
needs of the core customer 
driven businesses - quali ty 
gasoline, lubricants and avia­
tion fuel. Th ese prod ucts will 
be prov ided on-test the first 
time, delivered on-time and 
in agreed -upon volume. 

• Ensure safe, reliable and 
incident- free ope rations by 
using safe operating prac­
tices, training emp loyees, 
improving equipment relia­
bility an d complying with 
a ll environmenta l and 
safety standards . 

• Achieve lowest sustai na ble 
opera tiona l cos t by opera t­
ing refineries efficien tly and 
reduci ng operating expenses 
and cost of goods sold, with­
out compro mising safety or 
enviro nmenta l standards. 

• Leverage efforts throughout 
refinery system to take 
advan tage of economies of 
sca le. Ident ify and incorpo­
ra te "Best Practices" in all 
operatio ns. 

• Develop loyal custo mers by 
continuo usly imp ro ving the 
qua lity of prod ucts and ser­
vices and providing them 
reliably and pre dictably. 

1996 Accomplishments 

• Began producing Ca liforn ia­
mand ated cleaner burning 
gasoline in early 1996 , after 
completing major upgrades 
at the two west coas t refiner­
ies in late 1995. All Chevron 
commitments were met 
while others in the industry 
experienced process and 
equipment difficult ies. Th e 
new Alkylation plants an d 
upgraded Fluid Cat Crackers 
(FCC) at Richmond and El 
Segundo improved efficiency 
and red uced operating costs. 

• Co ntinued to improve rela­
tions with communities in 
which refineries operate 
through comprehensive com­
mu nity outreach prog rams. 

• Reduced injuries to 60 per­
cent of the level of the previ­
ous three-year average. Refin­
ing continues to sustain earlier 
gains in safety performance 
and is curre ntly performing 
near th e pacese tter level with 
the ob jective to make even 
further impro vements. 



R E FI NI N G 

Chevron's Worldwide Refineries 
(Excluding Caltex) 
PASCAGOUL A, MISSIS SIPPI 

The Pascagoula Refiner y, with a refining capacity of 295,000 bar­
rels per day, is Chevro n's largest refinery. Pascagoula continues to 
be one of the premier crud e processing facilities in the world, with 
the capabili ty to efficiently convert low-cost, low-qu ality crude oil 
into valuable light produ cts. Pascagoula's competitive position is 
enhanced by a strong value-added relationship with Chevron 
Chemical and its petrochemical production facilities at the refin­
ery, which produce high valued benzene (a chemical building 
block) from lower valued refining feedstocks. The refinery also 
produces paraxylene. 

EL S EG UNDO, C ALI FORNIA 

The El Segundo Refinery has a rated capacity of 258 ,000 barrel s 
per day and continues as a top competitor in the Los Angeles 
Basin, the world 's largest gasoline ma rket . In 1995, th is refinery 
completed a multi-year construction program tota ling about 
$700 million to meet regional clean air requirements and to pro ­
duce Ca liforn ia-manda ted cleaner burn ing motor gaso line and 
diesel fuel. Upgrades include a new Co ntinuous Cat alytic 
Reformer, a new Alkylat ion plant, and mos t recently, an FCC to 
improve reliabilit y and efficiency. 

RI CHM OND, CALI FORNIA 

The Richmond Refinery is able to process 225,000 barrels per 
day of crude oil using one modern crude unit. Cogeneration 
improves the facilit y's energy efficiency and mak es the refinery 
nearly electrically self-sufficient . Sta te-of-the-art lube oil facilities 
efficiently manufacture high quality lube base stocks. 

Projects totaling $700 million were completed in late 1995 
to upgrade and expand the facilit y's aging Alkylation and FCC 
units, ena bling production of Ca lifornia cleaner burning gaso­
line in early 1996. Th e new un its are a lso more efficient and 
cost-effect ive to op erate . 

EL PA SO, TEXAS 

The El Paso Refiner y has a capacity of 90,000 barrels per day 
through integrat ion with the form er EI Paso Refining Company 
facilities (Chevron's share is 65,000 barrels per day). The facil­
ity's reliability, oper ation al efficiency, safety and environmental 
perform ance have continued to improve. While exp eriencing 
growing competition with produ cts moving from the east into 
this area, the expanding markets in the southwest and along the 
Mexican border con tinue to present excellent opportunities. 

HONOL UL U, HAWAII 

The Hawaiian Refinery has 54,000-barrels-per-day crud e capacity 
and supplies 60 percent of Hawaii's gasolin e market. Upgrades in 
recent years have made the refinery energy self-sufficient, reduced 
operating costs and improved operating efficiency. Th e recent 
rep lacement of the crud e unit furnaces furt her improved energy 
efficiency and reliability. 

S ALT L AKE CITY, UTAH 

The Salt Lake Refinery has a rated capacity of 45,000 barrels per 
day and processes locally produ ced, low -cost, high-sulfur crude 
oil into valuable light products. Recently completed projects have 
allowed the refinery to be a low-cost prod ucer of low-sulfur diesel 
and gasoline and improv ed the efficiency and reliability of the 
crude unit furn ace. Of the 17 refineries competing in the region, 
the Salt Lake Refinery is one of only five to operate coking facili­
ties. The coking facility ena bles Salt Lake to produce in excess of 
90 percent high-value produ cts from total input. 

B URN ABY, BRITI SH C O LUMBI A, CAN AD A 

The 50 ,000-barrel-per-day Burnaby Refiner y maintained crude 
runs at an average of 48,700 barrels per da y in 1996, the highest 
in its history, while maintaining a high-value product yield of 91 
percent. Th e refinery produces light produ cts and asph alt for the 
British Co lumbia and Yukon markets. Major upgrades at the 
refinery in 1996 included a sta te-of-the-art secondary wa ter 
treatment plant. Over the next two years the refinery is planning 
to spend $30 million to upgra de facilities to achieve government 
clean fuel sta nda rds. Upgrades are also planned for the 50 per­
cent-owned Alberta Envirofuels MTB E plant in Edmonto n, 
Alberta , which operated at 12,400 barrels per day in 1996. The 
plan is to increase the capacity to 18,000 barrels per day by the 
end of 1997. 

MILFORD H AVEN , W AL ES, UNITE D KINGD OM 

The 115,000-barrel-per-day Milford Haven Refinery and its 
nearby jointl y-owned Pem broke Crac king facility produce motor 
gasoline for sale in both the United Kingdom and exp ort ma r­
kets. Also pro duced ar e other light produ cts, distillat es an d fuel 
oil. Refinery utilizat ion improved in 1996 as a result of virt ually 
trouble-free operation. 

In November 1996, the company announced its intent to 
merge its refining and mar keting operations in the United 
Kingdom with those of Elf Oil U.K. Limited and Murco 
Petrol eum Limited. In March 1997, Murco wi thdrew from the 
proposed merger. Chevron and Elf intend to proceed with the 
merger of their U.K. refining and marketing operations. 
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GLOBA L LUBRICANTS AND TECHNOLOGY MARKETING 

Global Lubricants 
Business Strategies 

• Co ntinue to grow strong 
North American business . 

• Aggressively grow the lubri­
cants business in Latin 

America. 

1996 Accomplishments 

• Implemented stra tegies to 
expa nd the leading western 
N orth American ma rket 
sha re position in H eavy 

Duty Motor Oil s and 
Industrial Oil s. 

• Richmond Lube Oil Plant 
was recommended for ISO 
cert ifica tion, including 
Quality Control Division 

and Blending and Shipping 
Divi sion as it applies to 
Lube Oils. 

• M arine Lubricants success­
fully completed its six-year 
plan and realized a 155 per­
cent increase in worldwide 

sales during the period. 
During 1996 , Chevron 
marine lubricants were 
delivered in over 50 coun­
tries throughout the world. 

• Cont inued strong improve­
ment toward incident-free 

operations; on-the-job 
OSHA reportable rate 
showed a dramatic drop 
from the 1995 record setting 
performance to one of the 
lowest rates in the industry. 

Technology 
Marketing 
Business Strategies 

• Be the mo st efficient and 
successful supplier of high 
quality H ydr oprocessing 

Plant designs in the industry. 

• Continue to enhance positi on 
as one of the largest suppliers 
of H ydroprocessing catalyst 
in the world. 

1996 Accomplishments 

• Cont inued leadership in 
licensing Hydroprocessing 
technology (for cleaner fuels 
and high er quality base oils). 
Awarded six new licenses 

wo rldwide, with three in 
India and one each in Poland , 
Egypt and Ru ssia. 

Some notabl e licensing 
successes are : 

- Bharar-Oman Refineries 

Ltd. in India awarded 
Chevron a license for the 
first and on ly integrated 
ISOCRACKING (Chevron's 
patented H ydrocracking 
technology) and ISODE­
WAXING (Chevron's 

patented lube base oil 
production technology) 
unit s with a total com­
bined processing capacity 

of nearly 44,000 barrels 
per day. 

- Indi an O il Company 
select ed Chevro n tech­

nology for a planned 
25,000-barrel-per-day 
ISOCRACKING unit to be 
built at its M arhura 
refinery. One of the ma in 
drivers for the project 
was to reduce emissions 
in and around the Taj 
Mahal, thereby redu cing 
the level of enviro nmen­

tal degrad ation. Mathura 
is located a bout 18 miles 
from the Taj Mahal. 

- Rafineria Gdanska S.A., 
neighb or ing the 1,0 00­
year-old city of Gdansk , 
Poland , awarded 
Chevron the technology 

license for their planned 
27, 300-barrel-per-day 
ISOCRACKING un it wh ich 
will be part of their refin­
ery modernization pro­
ject. This unit is planned 
to start up in the summ er 
of 1999. 

- Nas r Petroleum Co mpany 

of Egypt selected Chevron 
tech nology for a planned 
35,000-barrel-per-day 150­
CRACKING unit which will 
be part of the Suez Refin­
ery expansion pr oject. 
Thi s unit is expected to 
come on stream aro und 
the year 2000. 

- The Russian oil com­
pany, Sidanco, selected 
Chevron's 150CRACKI NG 
technology to modernize 
its largest and most ad­
vance d refinery, located 
in Angarsk. Sid anco 

pl an s to install a new 
42,500-barrel-per-day 

hydrocracker and other 
associated units to convert 
heavy vacuum gas oil and 
other heavy-oil fracti ons 
into high-quality gaso ­
line, d iesel and jet fuel. 

Thi s project also offers 
en vironmental benefits 

to th e region. Angar sk 
is th e second hyd ro­
cracki ng technology 
award ed to Ch evron in 
Ru ssia. 

• Successfully completed the 
con solidation of Chevron 

Research and Techn ology 
Company's Hydroprocessing 
Unit with Technology 
Marketing. 



Caltex Petroleum 
Corporation 
Business Description 

Chevro n owns a 50 percent 
interest in Ca ltex Petroleum 
Corporation, with Texaco, 
Inc. owning the other 50 per­
cent . Ca ltex companies oper­
ate in more than 60 coun tries 
in Africa, Asia, Australia, 
New Zea land and the M iddle 
East. Caltex sa les of petro ­
leum products were 1.2 mil­
lion barrels per day in 1996. 

Ca ltex is involved in all 
aspects of the downstream 
business: refining, distri bution, 
shipping, storage, marketing, 
supply and trading operations. 
The company markets prod­
ucts thro ugh 7,900 retai l out­
lets, 3,500 of which are com­
pany controlled. Cal tex also 
operates 425 conve nience 
stores. 

Caltex has equity interests 
in 13 fuel refineries, pending 
sale of its interest in the 
Bahrain Refinery on April 1, 
1997. The refining capacity 
approximates 900,000 barrels 
per day. Addi tiona lly, it has 
interests in two lubricant 
refineries, six aspha lt plants, 
17 lubricating oi l blending 
plants and more tha n 500 
ocean terminals an d depots. 

Caltex's interna tional sup­
ply and trading orga nization is 
headquartered in Singapore. 

Th is organization provides 
24-hour service to the Ca ltex 
system and third parties who 
require crude oil, feedstocks, 
base oils and refined products. 
Caltex and its affiliates control 
ocean-going vessels and own or 
have equity interests in pipe ­
lines, termin als and depots. 

Caltex's affiliates in Japan 
an d Sout h Ko rea are ac tive 
in the petro chemicals busi ­
ness. Th eir plant s convert 
lower-valu e refinery output 
into p roducts such as po ly­
pro pylene, benzene and 
paraxylene, thu s providing 
Caltex th e opportuni ty to 
ma rket a wider-range of 
higher value products. 

Business Strategies 

• Actively man age the	 port ­
folio to increase share ­
holder value. 

• Diversify portfolio by pursu ­
ing new growth opportunities, 

• Alloca te reso urces for	 maxi­
mum value generation. 

• Aggressive ly build on ex ist­
ing strong posi tions in 
rapid ly growing ma rkets . 

• Build upon the retail foun ­
dation an d redefine the 
Calte x brand. 

• Minimize operating 
expenses to secure high net 
margins in each market. 

1996 Accomplishments 

• Completed the sale of inter ­
ests in two refineries in 
Ja pan to Nippon Oil 
Company, consistent with 
Ca ltex 's strategy of focusing 
on high-growth areas in the 
Pacific Rim. 

• Brought on stream a 
130,000-barrel-per-day 
grassroots refinery in 
Thailand. The $1.7 billion 
project was completed on 
time and und er bud get. 

• Launched new bra nd image 
program with the goa l to re­
image 3,000 sites by 2000. 

• Co mpleted expa nsion of the 
Yocheon Refinery in Sout h 
Korea, from 380,000 to 
600,000 ba rrels per day, 
making it one of the largest 
refineries in the world. 

CALTEX 
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Caltex Operations 

Asia-Pacific 
The Asia-Pacific region continues to be a high-growth area. In 
addition, there continues to be a regional deficit of petroleum 
product supplies. Caltex plans call for investments of $5 billion 
over the next five years to promote and participate in the growth 
of this area . 

Thailand 

Tha iland 's demand for petroleum products is projected to grow at 
about eight percent per year. Caltex plans to phase in a new image 
program and has set aggressive targets to focus on increasing retail 
effectiveness by selectively upgrading its existing network of over 
500 retail outlets. 

In 1996, Caltex increase d its capability to suppl y the Asia­
Pacific region with the start up of the 130,000-barr el-per-day Star 
Refinery at Map Ta Phut. Caltex owns 64 percent of th is refinery, 
a joint venture with the Th ai government. 

South Korea 

Caltex is represented in Korea's refining, marketing and petrochem­
ical sectors through LG-Caltex Oil Corporation, its 50 percent joint 
venture with the LG Group. A $1 billion expansion and upgrade of 
LG-Caltex's Yocheon Refinery in 1996, addin g crude and desulfur­
ization capacity, has raised the overall capacity from 380,000 to 
600,000 barrels per day. This expansion has made the Yocheon 
Refinery the largest refinery in the Caltex system and one of the 
largest in the wor ld. Investment for 1997 will be directed to comply 
with South Korea's environmental regulat ions to reduce sulfur con­
tent in petroleum prod ucts. 

LG-Caltex is one of Korea's largest mark eters with 2,300 ser­
vice stations and a retail market share of 30 percent . The com­
pany has earmarked $1.2 billion over the next five years for mar­
ket ing proj ects including the construction of new retail outlets 
and re-imaging of existing service stations. 

Japan 

Ca ltex sold its 50 percent inter est in Nippon Petrol eum Refining 
Co. (NPRC) to its partner, Nippon Oi l Co . (NOC) in 1996 for 
$2 billion. NPRC operates two refineries, Negishi and Muroran, 
with a total capacity of 510,000 barrels per day and markets 
refined produ cts through more than 10,000 NOC service stations. 

Caltex continues to conduct its other businesses in Japan, 
including its interest in Koa Oil Co. and its oil trad ing activities. 
Koa 's tw o refineries, M arifu and Osaka, have a total capacity of 
231,000 barrels per day. Koa's focus will be to fully utilize refin­
ing capacity and accelerate ongo ing cost reduction programs. 

Philippines 

Caltex is a major retailer in the Philippines, with over 900 retai l 
outl ets and a 33 percent market share for moto r fuels. Marketing 
will focus on continued upgrading and standa rdizing of retail sites 
throu gh the implementation of the new bran d image program. 
Cur rent plans include the construction of over 200 retail outlets 
and convenience stores by 2000. 

Th e company opera tes a wh olly-own ed 71,500-barre l-per­
day refinery at Bat angas. An instrument modern ization project 
cur rently underway wi ll accelera te efficiency an d producti vity 
imp rovements in refinery op erat ions. Additio nal planned invest­
ments th rough 2001 will enable the refinery to meet the more 
strin gent motor gasoline and diesel product quality requirements. 

China 

Caltex is curren tly engaged in marketing activities in southern 
China. The compa ny operat es 13 gaso line service stations, five 
lub ricant serv ice cente rs, and a product depot in the Shenzhen 
Special Economic Zon e (SEZ) near Hong Kong, and another 
depot in the Zhuhai SEZ near Macau. Ca ltex also participate s 
in lube blending and marketing th rou gh a joint vent ure with the 
Shanghai Gaoqiao Refinery. 

Current major projects include the construction of a breakb ulk 
cavern storage terminal for import ed LPG in Shantou to be com­
pleted by year-end 1998. Plans call for construction of several LPG 
depots/ bottlin g plants and an additional lubricant blending facility. 
Caltex is also considering the addition of 150 retail outlets in the 
Guangdong province and 20 more in stra tegic locations. 
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Malaysia 

Malaysia is experiencing high econ omic growth and demand for 
petro leum products is expec ted to grow by 11 percent in 1997. 

Ca ltex has a market share of 18 percent in this growing mar ­
ket through 270 retail outlets selling gaso lines, diesels and lubri­
cants. The company is plann ing an aggressive reta il investment 
program involving the re-imaging of selected existing retail ou t­
lets, expanding the Star Mart convenience store activity and selec­
tive partnering with Qui ck Service Restaurants. 

Singapore 

Caltex operations in Singapore include refining, reta il marketing, 
terminaling, and crude and products trading. 

The company holds a one-thir d interest in Singa pore Refining 
Company (SRC) which operates a 285,000-barrel -per-day refin­
ery. Caltex mar kets gaso line and diesel th rough 33 service stat ions 
and plans to re-image its network over the next several years. 

Through its Tanj ong Penjuru Term inal, which has a capac­
ity of 3.2 million barrels, Ca ltex is the largest fuel oil blender in 
Singapore. Ca ltex also operates a lube oil blending plant at the 
terminal. 

Singapore is the location for the company's worldw ide trad­
ing headq uarters. Th e trad ing orga nization handl es the sales an d 
acquisition of crude and prod ucts for the entir e Caltex system. 
The Singapore office also coordinates crude and pro duct deliver­
ies throughout the Caltex system via chartered vessels. 

Australia 

Caltex has been act ive in Austra lia for over fifty years. In 1995, 
Caltex merged its operations with Ampo l Limited to form 
Australian Petro leum Pty Ltd (APPL), the cou ntry's largest oi l 
company with a market share of 30 percent. 

The com pany has a netw ork of over 2,000 retail outlets and 
two refineries - a 109,00 0-barr el-per-day refinery near Sydney 
and a 100,000-barrel-per-day refine ry near Brisbane. With the 
goal of becoming the country 's low cost supp lier, APPL plans to 

enhance refinery performance, rationalize its retail networ k whi le 
maint aining market share and focus on cost control. 

Middle East and Africa 
Caltex also refines, ma rkets, transports an d tra des crude oil and 
produ cts in the Middle East and in eastern and southern Africa. 

South Africa 

Caltex has been the brand leader in gasol ine sales for many 
years, with about 1,000 retai l outlets. Caltex operates a wholly­
owned 112,OOO-barre ls-per-day refinery in Capetown. Refining 
investments will be aimed at enhancing existing opera tions. 
Retail investm ent will be directed toward pro tecting market 
share through development of new sites, renova ting and re-imag­
ing exisiting sites and building Star Marts. 

Caltex also operates a lube blending plant and has a sha re in 
a lube oil refinery in Durban . 

Emerging Markets 
Caltex continues to move into emerg ing markets by exploring 
opport unities to develop business in count ries that are no w 
ope n to outs ide investment as a result of favorable political 
changes. Some of the planned developments are as follows : 

Vietnam 

Caltex's plans in this market call for joint venture investm ent in 
two bulk press urized LPG receiving and storage terminals and 
bottling facilities, one in the nort h and the other in the south. In 
the retail fuels sector, service statio n sites will be constructed in tar ­
geted high-density markets. 

India 

Caltex operates a lube blending facility on the east coas t, in part ­
nership with Indo-Burma Petroleum (IBP). Futu re plans include 
upgrad ing an d add ing to the existing blendin g facility and 
expa nding the distributor network. Ca ltex also plans to construct 
refrigera ted LPG terminals on the east and west coas ts. 

Caltex Refined Product
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TRANSPORTATION - SHIPPING 

Shipping 
Business Description is expected to increase through the acquisition of new vessels and 
Chevron's marine transportation operations support the com­ the retirement of older ships. 
pany's worldwide crude and product supply, distribution and Safety and Environmental Performance 
trading activities. The company's major shipping routes include 

Chevron's tankers maintained their exemplary safety and envi­
ports in the Middle East, Far East, West Africa, Caribbean, and 

ronmental records in 1996. Of the half a billion barrels of crude 
the east, gulf and west coasts of the United States. 

and product carried by ships operated or chartered by the com­
Chevron's proprietary fleet consists of 35 owned and bare­

pany, only a total of four barrels were spilled overboard. 
boat chartered vessels of which 29 carry international flags. 

The tanker fleet again had an excellent year in safety, achiev­
Chevron also charters 25-35 more ships on a term or single voy­

ing one of the lowest levels of both casualty costs and lost-time 
age basis at any given time. 

injury rates ever. The foundations for this excellent record are the 

Asset Management daily emphasis on safety from operating management and exten­
sive training throughout the shipping company. Chevron began a program of Very Large Crude Carrier (VLCC) 

The company continues to participate in many worldwide fleet replacement in 1996 with the building of two 308,500 
efforts directed towards improving industry environmental stan­DWT double hull tankers for delivery in 1999. As part of its 
dards and to playa leadership role in the Marine Preservation tanker acquisition strategy, these vessels will be leased for eight 
Association, which funds the industry's major U.S. oil spill years with extension options to provide flexible coverage of ship­

response organization.
 ping requirements while hedging asset value risk. These two
 

additions will raise the proportion of double hull vessels from
 
one third of the proprietary fleet to 40 percent. This percentage
 

VESSELS 1996 1995 1994 1993 1992 
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U.S. lnt'l U.S. Int'l U.S. Int'l U.S. Int'l U.s. Int'l 

Number of Controlled Seagoing Vessels 
by Size, DWT(l)(2) 

Company-Operated (3) 

Up to 25,000 1 
25,000 - 45,000 5 6 5 6 5 6 5 6 5 6 
45,000 - 80,000 1 2 1 2 2 4 2 4 2 4 
80,000 - 160,000 14 14 12 12 11 

VLCCs: 160,000 - 320,000 6 6 7 9 9 
ULCCs: Above 320,000 1 1 1 1 3 

Total Company-Operated 6 29 6 29 7 30 7 32 7 34 

Time-Chartered 

Up to 25,000 3 3 2 2 2 
25,000 - 45,000 1 1 1 2 
45,000 - 80,000 3 3 3 3 3 
80,000 - 160,000 1 1 2 3 2 
VLCCs: 160,000 - 320,000 1 

Total Time-Chartered 8 7 8 9 10 

Total Controlled Seagoing Vessels 6 37 6 36 7 38 7 41 7 44 

Cargo Transported (2)(4) 

Millions of Barrels 71 241 70 248 82 253 75 271 74 317 

Thousands of Barrels Per Day 194 657 191 680 224 695 205 744 202 866 
Billions of Ton Miles 7 186 7 176 9 207 8 261 9 259 

(1) Consolidated companies only. 

(2) Excludes six bate boat and two time-chartered LNG vesselsemployed in the Australian North West Shelf Project, in which 
Chevron owns a one-sixth interest. 

(3) Includes owned and bareboat-chartered. 

(4) Includes cargo carried by company-operated and time-chartered vessels;excludes single voyage charters. 



T R A N SP O RTATI O N - P I PELI N ES 

NET PIPELINE MILEAGE(1)(2)
 

Includes Equity in Affiliates (except NGC Corporation) 1996 1995 1994 1993 1992
 

Crude Oil Lines 

United States 4,333 5,794 5,770 6,320 6,588 
International 801 772 785 747 722 

Worldwide - Crude Oil Lines 5,134 6,566 6,555 7,067 7,310 

Natural Gas Lines 

United States 594 437 445 613 438 
International 227 228 205 197 197 

Worldwide - Natural Gas Lines 821 665 650 81O 635 

Product Lines 

United States 4,845 5,737 5,513 5,319 5,291 
International 98 96 121 142 13O 

Worldwide - Product Lines 4,943 5,833 5,634 5,461 5,421 

Total Pipeline Mileage 10,898 13,064 12,839 13,338 13,366 

(1)Partially-owned pipelines are includedatthe company's equity percentage of total pipeline mileage. 

(2) Includes net pipeline mileage under transportation function. Excludes gathering pipelines relatingto U.S. production function. 
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CAP ACITIES AND I NP UT - R EFI NI N G 

MillionsofBarrelsPerDay 
3 

42 
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REFINING CAPACITIES AND INPUTS 
(Includes Equ ity in Atlilitatesl Refinery Inputs 

Capacity 
Thousands of Barrels Per Day 12/31/96 1996 1995 1994 1993 1992 

United States 
Pascagoula, Mississippi 295.0 312.9 281.8 324.1 282.7 293.9 
El Segundo, California 258.0 222.9 220.8 227.1 233.4 235.2 
Richmond, California 225.0 220.3 202.4 220.3 228.6 228.3 
Port Arthur, Texas'!l 26.1 158.0 176.6 189.1 
Philadelphia, Pennsylvania l2) 93.5 183.8 163.5 
Perth Amboy, New Jersey(31 80.0 32.1 32.6 24.0 43.0 30.6 
EI Paso, Texas(4} 65.0 60.4 57.6 59.1 62.8 61.9 
Honolulu, Hawaii 54.0 53.9 54.7 55.5 47.5 52.2 
Salt Lake City, Utah 45.0 39.6 40.9 42.8 42.2 46.2 
Portland,Oregonl31 16.0 6.1 5.3 5.5 3.7 6.7 
Richmond Beach, Washingtonl31 6.0 2.8 2.6 2.9 3.1 3.7 

Total United States	 1,044.0 951.0 924.8 1,212.8 1,307.4 1,311 .3 

International 
Burnaby, B.C., Canada 50.0 48.7 46.7 47.1 42.9 40.5 
Milfo rd Haven,Wales, U.K. 115.0 116.7 100.1 116.0 120.5 103.2 

Total International 165.0 165.4 146.8 163.1 163.4 143.7 
Refinery Capacity Caltex Refineries (Includes Equity in Affiliates)15) 

Japan-Negishi [50%](61 39.4 158.3 151.9 143.6 142.0 
Japan-Muroran [50%)(61 19.2 59.3 67.6 57.4 66.3 
Japan-Marifu [50%] 63.5 SO.7 55.8 49.9 51.0 48.1 
Japan-Osaka [50%] 52.0 39.3 38.0 45.3 38.0 38.6 
South Korea-Yocheon [50%] 300.0 186.7 179.2 185.4 185.6 177.9 
Philippines-Batangas [100%] 71.5 69.0 66.3 60.1 56.4 61 .9 
Singapore-Pualau Merilimau [33.3%]171 105.8 101.3 71.9 72.8 72.5 55.5 
Australia-Sydney [37.5%]181 40.9 44.4 52.3 82.7 83.7 78.1 
Australia-Brisbane [37.5%](91 37.5 33.8 23.3 
New Zealand-Whangarei [12.27%]1101 12.9 10.5 9.5 9.8 9.4 7.2 
Thailand-Map Ta Phut [64%] 83.2 39.4 
Thailand-Sriracha [4.75%] 10.5 9.4 10.3 8.9 3.8 6.6 
Bahrain [40%1(11) 26.6 100.4 99.0 98.9 103.9 
Pakistan-Karachi [12%] 5.2 5.6 6.0 5.6 5.5 6.1 
Kenya-Mombasa [11.75%) 9.0 4.2 4.4 5.0 5.2 5.5 
South Africa-Capetown [100%1 (1 2) 112.0 63.6 67.8 77.6 58.0 N/A 

• UnitedStales Total Caltex	 904.0 743.1 902.8 921 .6 869.0 797.7 
International 

Equity in Caltex Refineries 452.0 371 .6 451.4 460.8 434.5 398.9 

Total Worldwide	 1,661.0 1,488.0 1,523.0 1,836.7 1,905.3 1,853.9 

RefineryInputs	 (11 The Port Arthur Refinery wassold inFebruary 1995. 

Millionsof Barrels PerDay	 121 The Philadelphia Refinerywassold inAugust 1994. 

131 Refineries are primarily asphalt plants. 

(41 The EI PasoRefinery capacity and input represent only the Chevron share, 

(5) Figures inbracketsdenote Ca ltex'sownershippercentage atyear end. Only Caltex's equityshareof capacity and inputs is shown. 

(6) TheNegishi and Muroran Refineriesweresold inApril 1996. 

17)	 Caltexequityreflects33.3%interest inoriginal refinerycapacity(220,000 barrels per day) and 50%interest in RFCCU capacity (65,000 
ba rrelsper day). 

(8) Caltex equitysharedecreased from75%to37.5 %after merger withAmpol Ltd. inMay 1995. 

(9) Refinery acquired May 1995inmergerwithAmpol Ltd , 

(10) Caltex equity share increased to 12.27%in 1995 from 10.63%. 

(111 InApril 1996, Caltex cededitsthroughput rights inthe Bahrain Refinery. Caltex interest inthe refinery will be so ldeffectiveApril 1, 1997, 

11 2) Due togovernment restrictions, refinery statistics were not disclosed priorto 1993. 

~ ~ 00 ~ n m M ~ % 

• UnitedSta tes 
International 
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C APAC ITIES AND I N PUT S - R EFI NI N G 

REFINERY UTILIZATIONIIi 
Perc ent of Capacity 1996 1995 1994 1993 1992 

Un ited States 91.1 82.4 93.4 94.2 90.3 
Canad a 97.4 93.4 99.2 95.3 90.0 
Un ited Kin gdom 101.5 87.0 100.9 104.8 91.7 
Caltex 77.0 89.8 93.7 94.8 96.8 
Worldwide 87.9 85.1 94.1 95.0 91.7 

UTILIZATION OF CRACKING ANO COKING FACILITIES(2) 

Percent of Capacity 

United States	 82.3 79.0 90.0 88.0 88.0 

SOURCES OF CRUDE OIL PURCHASES FOR U.S. REFINERIES 
Percent of Total Purchased 

Alaska North Slope 30.5 30.1 20.1 18.8 18.9 
United States - Other 18.8 21.7 26.9 29.1 33.6 

Sources of Crude Oil Purchases 
Arabian	 25.4 18.4 12.6 12.2 13.0 for U.S. Refineries 
Indonesian 2.5 4.0 3.5 2.9 3.2 
Nigerian 0.7 0.1 4.8 10.1 6.6 
Mexican 14.0 13.8 13.1 10.0 10.0 
Other International 8.1 11.9 19.0 16.9 14.7 

Total	 100.0 100.0 100.0 100.0 100.0 

88 89 90 91 92 93 94 95 96 

•	 UnitedStates 493% 
Arabian 25.4% 

• Indonesian 2.5% 

•	 Nigerian 0.7% 

•	 Mexican 14.0% 
Other International 8.1% 

U.S. REFINERY PRODUCTION OF FINISHED PRODUCTS 

Th ousands of Barrels Per Day 

Mogas 417.0 398.2 537.3 566.5 566.7 
Jet Fuel 218.6 195.4 229.1 229.4 229.1 
Gas Oil 165.2 164.3 246.1 276.8 300.8 
Fuel Oil 63.1 59.1 87.0 108.2 91.1 
Oth er 111.6 133.8 200.7 188.7 197.2 

Total 975.5 950.8 1,300.2 1,369.6 1,384.9 

\,ElI\OlEUM INVENTORIES 
Millionsof Barrels at December 31 (3)(4) 

Ra w Stocks 35 41 42 42 45 
Un finished Stocks 18 17 20 19 23 
Finished Products 30 35 37 38 37 

Total 83 93 99 99 105 

(1) Percentage of capacity utilizedis based on average annual capacity (beginning and end of year).	 Worldwide Refinery 
Utilization(2) Hydrocrackers, catalytic crackers andcoking facilities are the primaryfacilities used to convert heavier products into gasoline and 

other light products. .Perce::.l o C.:::ap ~::.::. n::.::.f-= ::..:a::.ci.:::ty ---, 
100 r(3) Consolidatedcompanies only. 

(4)	 On an "owned" inventories basis (i.e., physical inventory adjusted for volumes payable to or receivable fromothers). 

w i • I I I I I I I I I 

w i ••••••••••

40 I•••••••••--II~ 

mi ••••••••••

87 88 89 90 91 92 93 94 95 96 
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R E FIN E D P RO D UCT SALES AND REALIZATIONS 

REFINED PRODUCT SALES 
Thousands of Barrels Per Day 1996 1995 1994 1993 1992 

United States 
Gasoline 556 552 615 652 646 
Jet Fuel 255 241 260 247 252 
Gas Oilsand Kerosene 186 196 277 325 347 
Residua l Fuel Oil 39 38 65 94 110 
Other 86 90 97 105 115 

TotalUnited States 1,122 1,117 1,314 1,423 1,470 

International 
Gasoline 89 83 98 90 86 
Jet Fuel 36 39 39 48 34 
Gas Oilsand Kerosene 113 101 93 107 95 
Residual Fuel Oil 100 77 69 69 67 
Other 12 12 15 15 12 

350 312 314 329 294 
Equity Share of Affiliate 594 657 620 594 565 

Total International 944 969 934 923 859 

Worldwide 
Gasoline 
Jet Fuel 
Gas Oilsand Kero sene 
Residual Fuel Oil 
Other 

645 
291 
299 
139 
98 

635 
280 
297 
115 
102 

713 
299 
370 
134 
112 

742 
295 
432 
163 
120 

732 
286 
442 
177 
127 

44 

Total Consolidated Companies 
Equity Share of Affiliate 

TotalWorldwide 

1,472 
594 

2,066 

1,429 
657 

2,086 

1,628 
620 

2,248 

1,752 
594 

2,346 

1,764 
565 

2,329 

TOTAL REFINED PRODUCT REALIZATIONS· 
Dollars PerBarrel 

United States $ 29.94 $ 26.19 $ 24.37 $ 25.35 $ 25.96 
International 27.26 24.49 22.98 24.37 26.53 
Worldwide 29.30 25.82 24.10 25.17 26.05 

MAJOR REFINED PRODUCT REALIZATIONS· 
Dollars Per Barrel 

United States 
Ga soline 
Jet Fuel 
Gas Oils and Kero sene 
Res idual Fu el Oil 

S 32.68 
27.87 
27.54 
17.66 · 

$ 29.13 
23.35 
22.56 
15.67 

$ 27.34 
22.71 
21.60 
14.72 

$ 28.38 
25.05 
23.27 
14.16 

$ 29.82 
25.81 
23.86 
14.34 

International 
Gaso line $ 30.55 $ 28.79 $ 26.25 $ 28.99 $ 32.78 
Jet Fuel 31.18 26.62 23.92 27.38 28.97 
Gas Oils and Kero sene 28.05 23.28 22.83 24.82 26.89 
Residu al Fu el Oil 18.29 16.31 14.02 12.65 14.30 

Worldwide 
Gasoline s 32.39 $ 29.09 $ 27.19 $ 28.45 $ 30.17 
Jet Fuel 28.28 23.80 22.87 25.43 26.19 
Gas Oils and Kero sene 27.73 22.80 21 .91 23.66 24.51 
Residual Fuel Oil 18.11 16.10 . 14.36 13.53 14.34 

'Consolida ted companies only; excludesexcise taxes. 



M AR KETI N G O UTLET S 

1996 1995 1994 1993 1992 
OUTLETS ATYEAR END ll) Company Other Company Other Company Other Company Other Company Other 

Service Stations l21 

United States 1,854 5,892 1,920 5,868 2,037 5,866 2,415 5,925 2,513 6,219 
Canada 189 - 193 200 214 - 219 16 
Central America - - - - 150 39 
United Kingdom 194 260 208 315 233 265 230 237 241 205 

Total Service Stations 2,237 6,152 2,321 6,183 2,470 6,131 2,859 6,162 3,123 6,479 

Aircraft and Marine 

United States - 599 ' - 638 680 705 - 799 
Ca nada - 13 - 13 17 17 - 22 

Total Aircraft and Marine - 612 - 651 697 722 - 821 

III Includes consolidated companies only. 

(2) Company investment stations are motor vehicle outlets that are company-owned or -leased. These service stations may either be company­
operated or leased to a dealer. Other consists of all remaining branded outlets that are ownedby others andsupplied with brandedproducts. 
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Market Share 9% and Greater
 
Source: Lundberg Share of Market Report - Taxable Mogas Sales
 

Chevron - Motor Gasoline Sales - Mark et Share Percent and Ranking 

U.S. Refined 
ProductSales 

Thousandsof BarrelsPer Day 
1500 j 

1200 f-- - - - - - ­

900 I •••••• I 

600 I •••••• 1 

300 I •••••• I 

91 92 93 94 95 96 

Supply Sales 

• MarketingSales 

U.S.Company Investment StationsI 
Efficiency Index* 
Number of Station 
Company Investmem Efficiency 
Stations Index 

4000 

......... 
........ """---r-, 

. . 

-

175 

3000 150 

2000 125 

1000 100 

o' I ! ! 175 I I 

B9 90 91 92 93 94 95 96 

•	 Investment Stations
 

Station Efficiency
 

• Efficiency Index Indicates the Relative 

Average Throughput forCompanyInvestment 

ServiceStations, using 1989as theBaseYear 

with anIndex of 100. 
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HI GH LI G H T S 

Chemicals 
Competitive Position 

• Assured access to competi­
tively priced raw ma terials 
th rou gh integration with 
other Chevro n operations. 

• Competitive cost positio n in 
petrochemicals with solid 
technology base an d mod ­
ern, efficient plant facilities. 

• Highly com petitive technol­
ogy and ma nufacturing cost 
positions in benzene, paraxy­
lene, alpha-olefins, styrene, 
and polystyrene. 

• Market and techn ology lead ­
ership in many lubricant and 
fuel addi tive product Jines. 

Business Strategies 

• Focus on co re business seg­
ment s, which are petrochem ­
icals, plastics and ad ditives. 

1996 Accomplishments 

• Th e U.S. Chemica ls Division 
set an an nua l olefins produc­
tion reco rd. 

EUROPE 
BELGIUM 

FRANCE 

GERMA NY 

ITA LY 

SPAIN 

UNITED 
STATES 

MEXICO 

SOUTH AMERICA 

ARGENTINA 

BRAZIL 

CHILE 

COLOM BIA 

ECUADOR 

PARAGUAY 

VENEZUELA 

UNITED 
KINGDO M 

• Achieved record safety per­
forma nce for the secon d 
co nsecutive year. Th e St. 
James facility became the 

SOUTH
 
AFRICA
 

SOUTHEAST
 
ASIA
 

IN DONESIA
 

PHILIPPINES
 

SINGA PORE
 

AUSTRALIA 

NEW ZEALAND 

Major Chevron Chemical Marketing Areas 

• Invest aggressivel y to 
strengthen the U.S. platform 
and grow interna tiona l busi ­
nesses. Th e international 
growth will focus on prod­
ucts in which th e company 
has proprietary techn ologi­
ca l adva ntages, with the goa l 
of increasing interna tiona l 
assets from 12 percent to 30 
percent of Chemica l assets. 

• Focus on improving efficien­
cies and managing cos ts in 
all aspects of the business. 

• Strengthen product app li­
cation and development 
capabilities to maximize 
value added. 

• Continue to monitor and 
improve customer satisfaction . 

• Finalize d plans to build a 
$200 mi llion lube oil and 
fuel additives plant in 
Singapore to supply the high 
growth markets of Asia. 

• Developed plans to build a 
po lystyrene facility in China 
to gain entry into the market. 

• Formed joint vent ure to build 
a $650 million wo rld-class 
Aromax complex in Saudi 
Arabia. 

• Began ma jor exp ansion an d 
debottleneck projects to 
increase ethylene, polyethyl­
ene, paraxylene, and poly­
styrene production capacities 
at the Port Arthur, Orange, 
Pascagoula and Marietta 
plants in the United States. 

first Chevron plant to be 
awarded OSHA's highest 
distinction for exceptiona l 
safety performance. 

• Established the Intern ational 
Gro up to bring sharper 
focus to the company's int er­
national business activity 
and development efforts. 



MAJO R O PER ATI N G DIVISIONS 

Major Operating 
Divisions 
u.s. Chemicals 

Manufactures, markets, an d 
distribu tes aromatic hydrocar­
bon-based chemical inter medi­
ates, polystyrene, olefin prod­
ucts (ethylene and propylene), 
key ethy lene deriva tives (high 
density, low density, linear low 
density, specia lty po lyethyl­
enes, and normal alpha ole­
fins), acetylene black, and 
fabricat ed prod ucts such as 
high density po lyethy lene 
pipe and fittings. The ultimate 
consumer products derived 
from these chemical intermedi­
ates include plast ics, adhesives, 
synthetic fibers, household 
detergents, rigid an d flexible 
packaging, high performance 
plastic pipe, tires and batte ries, 
and synthetic motor oil. 

In 1996, Chevro n 
Chemical Company's 
Aromatics and Derivatives 
Division and the O lefins and 
Derivatives Division reorga­
nized into the following: 

• U.S. Chemicals Division 
• Interna tional Group 

The U.S. Chemicals 
Division operates 13 manu­
facturing facilities in the 

ORONITE ADDITIVES 

U.S. CHEMICALS 
Annual Production Capacity 

Manufacturing Locations (Millions of Pounds) Major Products 

St.James, LA 1,700 Styrene 

Pascagoula, MSlll 1,689 Paraxylene, Benzene 

Marietta, OHm 520 Polystyrene 

Cedar Bayou, TX 4,360 Ethylene, Propylene, Low Density Polyethylene, 
Linea r Low Density Polyethylene, Hig h Density 
Polyethylene, Normal Alpha Olefins, Acetylene 
Black 

PortArthur, TX(3) 3,497 Benzene, Cumene, Toluene, Cyclohexane 
Ethylene, Propylene 

Orange, TX(4) 1,180 High Density/Low Density Polyethylenes 

Plexco Operation 232 High Density Polyethylene Pipe, Pipe 
(seven locations) Coatings, Fittings and Custom Extrusions 

(1) Expansion project to increase paraxylene production capacity by 500 million pounds in 1998. 

(2) Expansion project to increase polystyrene production capacity by 250 million pounds in 1997. 

(3) Expansion project to increase ethylene production capacity by 700 million pounds in 1997. 

(4) Expansion project to increase polyethylene production capacity by 330 million pounds in 1999. 

United States. Prior to 1996, 
the for mer Aromatics and 
Derivatives Division and the 
Olefins and Derivati ves 
Division marketed product in 
the Unite d States and 55 
cou ntries. After the reorga ni­
zation, the U.S. Chemicals 
group will focus on domestic 
markets, while the Interna­
tional Group will oversee 
non-U.S . operations. 

Manufacturing Locations 

Richmond, CA 

Belle Chase, LA 

Cedar Bayou,TX 

Sao Paulo, Brazil 

Gonfreville, France 

Omaezaki, Japan 

Annual Production Capacity 
(Millions of Gallons) 

22 

82 

12 

10 

67 

11 

International Group 

The International Gro up will 
market and distribute petro­
chemical products interna­
tionally with the intent of 
developing a significant globa l 
ma nufacturi ng base through 
who lly owned and joint ven­
tu re facilities. Operating sites 
are presentl y under construc­
tion or being planned in Saud i 
Ara bia and China. Primary 
markets will be developed in 
Europe, Africa, the M iddle 
East, Asia and the Far East. 

Major Products 

Propylene Tetramer 

Lube Oil Additives, Gasoline Additives, 
Succinimides, Phenates, Sulfonates 

Polyalphaolefins 

Lube Oil Additives 

Lube Oil Additives, Succinimides, Phenates, 
Sulfonates, Inhibitors, Sulfonic Acids, Fuel 
Additives, Branched Alkylbenzene, Heavy 
Alkylates 

Lube Oil Additives (Blending Facility and 
Technology Center) 

Oronite Additives 

Develops, man ufactures, mar­
kets and distributes specia lly 
tailored chemical additives for 
fuels and lubricants. These 
additives improve performance 
in many types of engines by 
controlling deposi ts and by 
providing improved lubricant 
perfor mance. Ultimate con­
sumer products include deposit­
inhibiting gaso lines and lubri­
cant products. 

The Oronite Additives 
Division is globa l in scope an d 
operates three manufacturing 
facilities in the United States 
an d one each in Japan, Brazil, 
and France. T he division 
ma rkets its products in over 
80 countries. 
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C HEVRON C HEMICAL EXPA ND S OV ER SEA S 

Chevron Chemical 
Expands Overseas 
In 1996, Chevro n Chemical 
Company's Aromatics and 
Derivatives Division and the 
Olefins and Derivatives 
Division reorganiz ed into the 
following: 

• U.S. Chemicals Division 
• International Group 

Th e International Group 
was established to bring focus 
to the company's international 
business activity and to seek 
and develop business oppor­
tunities overseas. 

In 1996, Chevron 
Chemica l Company developed 
and finalized plans for three 
such opportunities, including 
construction of prod uction 
facilities in Saudi Arabia (ben­
zene and cycJohexane ), 
Singapore (lube oil and fuel 
additives), and China (poly­
styrene). These plans are the 
first steps in achieving the 
company's goa l of increasing 
the international asset base to 
30 percent of the chemical 
company total. 

Th e project in Saudi 
Ara bia employs the company's 
low-cost Aromax technology 

SALES BYGEOGRAPHIC AREA(I) 

Millions of Dollars 

United States
 
International
 

TotalWorldwide
 

and will manufac ture 480,000 
tons of benzene per year and 
220 ,000 tons of cyclohexane 
in a joint venture with the 
Saudi Investment Venture 
Cap ital Group. Co nstruc tion 
of the complex sho uld be 
complete by 1999. 

The Singapore additives 
pro ject is expected to be on­
line by the lat ter half of 1998 
for the growing Asia-Pacific 
region. Locating the plant in 
Singapore will optimize sup­
ply and logistics costs and 
enab le the company to deliver 
product to Asia in a more 
cost-competitive manner. 

1996 1995 

S 2,936 $ 3,332 
605 621 

S 3,541 $ 3,953 

Chevro n also plans to 
build a po lystyrene plant, 
with an initia l capacity of 
40,000 tons, in China with 
the intention of developing a 
successful manufacturing, 
marketing and distribution 
capability to serve as a plat­
form for fut ure expansion in 
that part of the world. 
Construction of this plant 
should be completed by 1999. 

1994 1993 1992 

$ 2,801 $ 2,459 $ 2,676 
561 51 8 476 

$ 3,362 $ 2,977 $ 3,152 

EARNINGS, EXCLUDING SPECIAL ITEMS(2) 

Millions of Dollars 

United States S 175 $ 459 $ 160 $ (8) $ (1 9)
 
International 53 65 55 39 55
 

TotalWorldwide S 228 $ 524 $ 215 $ 31 $ 36
 

DIVISIONAL SALES REVENUES (1) 

Mill ions of Dollars 

Consolidated Companies 
U.S. Ch emicalsl31 

Additives 
Other Revenuesl41 

$ 2,484 
988 
69 

$ 2,868 
995 
90 

$ 2,298 
941 
123 

$ 1,867 
854 
256 

$ 1,915 
814 
423 

Total Consolidated Companies $ 3,541 $ 3,953 $ 3,362 $ 2,977 $ 3,152 

SALES VOLUMES(I) 

U.S. Chemicals - Millions of Poundsl31 9,924 9,774 8,809 7,887 8,273
 
Additives - Millions of Gallons 165 151 143 138 130
 

(1) Includesthird-party salesand sales to other Chevron companies. 

(2) SeePage 5for reported earnings. 

(3) 1995 and prior years amounts restatedto conformwith 1996presentation. 

(4)	 Otherrevenue s include agricultural chemicals. fertilizer. and Ortholawn and garden products. The company began exiting from these 
businesses in 1990and completed its withdrawal in early 1996with the disposition of the remaining fertilizer assets. 
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CO AL 

Coal 
Competitive Position Business Strategies 1996 Accomplishments • Over 1 billion tons of coal 
• The Pittsburg & Midway • Min e coa l in a safe and envi ­ • Reduced lost time incidents were produced in 1996 by 

Coal Mining Co. (P& M), a ronm entally responsible by 70 percent, resulting in the U.S. coal industry, the 
wholly-owned Chevron sub­ P&M's lowest lost time third consecutive year at this mann er.
 
sidiary, ranks am ong the top incident rate in 12 years. level of produ ction. Coal
 

• Continue to imp rove produ c­20 coa l companies in the industry productivity, mea­
tivity by applying new min ­ • Received awards for recla­United States. sured by tons per miner-hour, 
ing technologies, exploiting mation work at the has increased at an average 

McKinley mine and the rate of more than five per­
closed M idway mine. cent per year since 1990. 7f­

"I • Continued to redu ce oper­
~ 

atin g costs, with a reduc­
_____ I 1,~ ~~~ r-~ . t ion of nine percent from 

~..1... .,...,... 
Kemm erer~-	 1995 level. 

Black 
Beaut y • Established an allian ce 

I with a major supplier of -McKinley :_' _ --r-'-- ~ " 
I { - Sebree ­

~	 mining equipment. York
 
Canyon
 

'> -	 North U.S. Coal Business 
Rivjlr... 

'---> Environment	 P&M Coal Reserves _ Coal Fields 

•	 Operating Min es • The U.S. coal industry is Millionsof Tons
 
and Partn ership s 700 r'-.----.- ,-----,­ --,highly competitive; markets 

are dominated by the elec­
Coal	 600 I I I 

tric utility industry, which 
economies of scale, improv­ consumed more than 80 500 I I 

• Eighty-five percent of	 ing processes and retaining percent of all the coal pro­
P&M's sales are to electric flexibility in mine planning. duced in the United States 400 I I I I 
utilities. Based on original	 in 1996. 

• Negotiate long-term com­contract terms, more than	 300 I I I I I 
mitments for unsold mine • Tightening sulfur dioxide 50 percent are covered by 
capacity. Seek extensions of emissions standards are contracts of ten years or	 200 I I I I	 ' 
existing long-term sales increasing demand for low­longer and 20 percent have 
agreements .	 cost, low-sulfur coals. I "Iterms of three to ten years.	 100 I I 

• Proactively seek investments • Deregulation of the electric • P&M holds low-sulfur coa l	 o I I I. ~ ....J m il 

that strengthen cur rent com­ utility indust ry will put areserves in major U.S. coal	 91 92 93 94 95 96 

petitive position.	 premium on low-cost gener­produc ing regions.	 • Developed Reserves ation, which should pro vide 
Undeveloped Reserves • Position reserves and excellent opportunities for 

production capac ity to par ­ growth in coal production. 
ticipate in fast gro wing 
regional mark ets. 

P&M Operations 
Principal Sulfur Estimated Annual Saleslll 

Mine Name State Operation Content AnnualCapacityl ll 1996 1995 1994 1993 1992 

Kemmerer WY Truck-and-Shovel Low 4.5 3.7 3.6 3.9 3.6 3.8 
McKinley NM Dragline/T&S Low 8.3 5.3 6.8 8.2 8.2 6.6 
North River AL Longwall Medium 2.4 2.2 1.9 1.6 2.4 2.1 
Sebree KY Continuous Miner High 1.0 0.9 0.5 0.4 0.4 0.2 
York Canyon (2) NM Dragline Low 1.5 1.3 2.0 2.3 2.3 0.9 
Black Beauty (33.3%)(3) INIIL Truck-and-Shovel Various 3.6 2.6 2.5 3.4 3.4 2.5 
Closed/Sold Various - - - - - 0.6 0.5 0.4 

Total Sales	 21.3 16.0 17.3 20.4 20.8 16.5 
(1) Millions of Tons 

(2)One of the two York Canyon mines was closed in late 1995 
(3) Intere st changed from 50 percent to 33.3 percent in August 1994. Sales and capacity are P&M's share. 

• ,. 
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GLO SSA RY 

Glossary of Terms 

Acreage 
Land leased for oil and gas exp lora tion and production. 

Additives 

Chemica ls added to fuels and lubricants to control deposits and 
impro ve lubricat ing perfo rmance. 

Condensates• 
Liquid hydrocarbons produced with na tural gas that can be sepa­
rated by coo ling or ot her means. 

Enhanced Recovery Methods 

Techniques used to maintain or increase the product ion of oil and 
gas from a reservoir by the introdu ction of an artificial drive and 
displacement mechanism (injectants) into the reservoir in order 
to restore forma tion pressure and fluid flow. Types of injecta nts 
include wa ter, stea m, chemica ls, gas and carbo n dioxide. 

Integrated Petroleum Company 
A comp any involved in the full spectrum of petroleum activities ­
from oil and gas exploration to the marketing of petro leum fin­
ished products. An integrated petro leum comp any's operations are 
divided into two ma jor activities. Upstream operations comprise 
activities related to the exp loration and produ ction of crude oil 
and na tura l gas . Downstream operations refer to the refining, 
marketing and distribution activities for petroleum pro ducts. 

Oil Equivalent Gas (OEG) 

The volume of natural gas tha t can be burn ed to give the same 
amo unt of heat as a barr el of oil. Six thou sand cub ic feet of 
average natural gas is equivalent to one average barrel of oi l. 

Petrochemicals 
Chemicals derived from petroleum and natural gas. Major petro­
chemical operations within Chevron include: Arom atics - used 
in the man ufac turing of plast ics, ad hesives, synthetic fibers and 
household detergents, Olefins - used in the manu facturing of 
packaging, plastic pipes, tires, batteries, household detergents 
and synt hetic mot or oils. 

Production 
Oil and gas production is measured in terms of total production ­
the ent ire quant ity of oil and gas produced from the property, 
g l'OSS produ ction - the company's share of total produ ction after 
dedu cting any joint venture par tner 's equity share but before 
dedu cting roya lties, and net production - gross production less 
royalties. Ro yalties are the lan d owner's share of gros s produc­
tion without bear ing production expenses. 

Reformulated gasoline 
Reformulated gaso line contains oxygenates and incorporates 
additional composi tion changes that reduce exhaust emissions 
year ro und, based on a federa l mand ate. California reformulated 
gaso line is based on mor e stringent requirements than the feder­
ally-mandated reformulated gasoline. The Californ ia reformu­
lated gasoline reduces exhaust emissions even more than the fed­
era l formula and , as a result, is cleaner burning. Oxygenated 
gaso line is for win tertime use and contains an oxygen blendi ng 
component (oxygena te), such as ether or alco hol, to reduce 
exhaust emissions. 

Reserves 

Proved reserves are estimated quan tities which geological and 
engineering data demonstrate with reasona ble certa inty to be 
recovera ble in futu re years from know n reservo irs under existing 
economic and opera ting con ditions. Due to the inherent uncer­
tainties and the limited na ture of reservoir data, estima tes of 
underground reserves are subject to change over time as addi­
tional information becomes available. Proved reserves do not 
include addi tional quantities which may result from extensions of 
currently proved areas, from application of secondary or terti ary 
recovery processes not yet tested and determin ed to be economic, 
or recoverab le beyond the term of lease or contract. Probable 
reserves are less certain than Proved reserves, but can be esti­
ma ted with a degree of certainty indica ting they are more likely 
recovera ble than not under specified economic cond itions. 
Possible reserves are less certa in than Pro bable reserves and can 
be estima ted with a low degree of certai nty, insufficient to ind i­
cate whether they are more likely to be recovered than not under 
specified economic conditions. Recoverable reserv es are reserves 
that are recoverable using all known primary and enhanced 
recovery methods. 

Reservoir 
An undergrou nd for ma tion containing an accumulation of oil 
and/o r gas enclosed or surro unded by layers of less permea ble or 
impervious rock. 

Wells 
O il and gas wells are classified as either exploratory or develop­
ment we lls. Explora tory wells are wildcat wells drilled in an 
unproved area where no oil or gas pro ductio n exists. 
Delineation wells are expl or ator y wells drilled to determ ine the 
bo undaries of a productive for mat ion or to delineate the extent 
of a find. Development wells are wells drilled in an ex isting 
reserv oir in a prove d oil or gas producing area. Completed wells 
are we lls in which dril1ing work has been completed and are 
capa ble of producing. Dr y wells are wells completed as dr y 
holes - wells not capable of producing in commercia l quantities. 
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MAJ OR ORGANIZ ATI O NS 

Principal Areas 
Organizations Principal Business of Activity 

Operating 
Chevron U.S.A. Production Company 

Chevron Products Co mpany 

Chevron Asiatic Limited 

Chevron Canada Limited 

Chevro n Canada Resou rces 

Chevron Chemical Compa ny 

Chevron Chemical S.A. 

Chevron Internation al Limited 

Chevron Internation al Sales Company, Inc. 

Chevro n Internation al Trading Compan y 

Chevro n Nigeria Limited 

Chevron Oil Tradin g Company 

Chevro n Overseas Petroleum Inc. 

Chevro n Pipe Line Company 

Chevron Shipping Co mpany 

Chevro n Transport Corporation 

Chevron U.K. Limit ed 

Cabinda Gulf Oi l Company Limited 

GuJf Oil (Great Britain ) Limited 

The Pittsburg & Midway Coal Mining 
Company 

Amoseas Indonesia, Inc. (50% ) 

Caltex Petroleum Co rporation (50 % ) 

P.T. Caltex Pacific Indonesia (50%)
 

Tengizchevroil (50%)
 

NGC Corporation (28%)
 

Service 
Chevron Informati on Technology Co mpany 

Chevro n Petroleum Technology Compa ny 

Chevro n Real Estate Ma nagement Co mpany 

Chevron Services Co mpany 

Finance 
Chevro n Can ada Enterprises Limited 

Chevro n Ca pita l U.S.A. Inc. 

Chevron Oil Finance Company 

Chevro n U.K. Investment PLC 

Chevro n Hibernia Limited 

Chevro n Canada Finance Limited 

Explor at ion and Production 

Refining and Ma rketing 

Explorati on and Production 

Refini ng an d Marketing 

Exploration and Production 

Indu strial Chemicals 

Indu stri al Chemica ls 

Explorati on and Financing 

Sale/Tradi ng of Crude Oil 
and Refined Products 

Sale/Trad ing of Crude Oil 
and Refined Products 

Expl or at ion an d Production 

Liquefied Natural Gas M arketin g 

Exploration and Production 

Crude O il, Petroleum Prod ucts 
and Natu ral Gas Transportation 

M arin e Man agement 

M ar ine Tran sportation 

Explorat ion and Production 

Explorati on and Production 

Refining and Marketing 

Coa l 

Explorati on and Production 

Refining and Marketing 

Explorat ion and Production 

Explorat ion and Production 

Mid stream Operations 

Communications, Data Processing 
and Advanced Office Systems 

Oil Field Techn ical Services, 
Research and Development 

Prop ert y Management 

Administrative Services 

Commercial Pap er Issuer 

Debt Financ ing 

Commercial Paper Issuer 

Commercial Paper Issuer 

Commercial Paper Issuer 

Debt Fina ncing 

United States 

Worldwide 

Intern ation aI 

Western Ca nada 

Canada 

Worldwide 

International 

International 

International 

Int ernati onal 

Nigeria 

Int ern ati onal 

Intern ational 

United States 

Worldwide 

Worldwide 

North Sea 

Angola 

Unit ed Kingdom 

United Sta tes 

Indon esia 

Internat ional 

Indonesia 

Kazakstan 

Worldwide 

Worldwide 

Worldwide 

United Sta tes 

Worldwide 

Can ada 

United States 

United States 

United Stat es 

Canad a 

Can ad a 

Chevron Corporation has ow nership interests in approximately 500 subsidiaries, branches, divisions, partnerships and 
affiliates operating in abou t 90 countries. The above listing represents the most significan t of the company's operations. 
Chevron's interest is 100 percent unless otherwise noted in parentheses. 
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THE CHEVRON WAY 

Mission and Vision 

Mission 
We are an international company providing energy and chemical 
products vital to the growt h of the world's economies. Our mission 
is to create superior value for our stockholders, our customers and 
our employees. 

Vision 
Our vision is to be Better than the Best, which means: 

• Emp loyees are proud of their success as a team 

• Customers, suppliers and governme nts prefer us 

• Competito rs respect us 

• Co mmunities welcome us 

• Investors are eager to invest in us 

Our primary objective is to exceed the financial performance of 
our strongest competitors. Our goal is to be No . 1 among our com­
petitors in Total Stockholder Return for the period 1994- 199 8. We 
will balance long-term growth and short-term results in pursuit of 
this object ive. 

Ou r approach to the business is based on : 

• Committed Team Valu es 

• Total Quality Management 

• Pr otecting People and th e Enviro nmen t 

We will be guided by the Strategic Intents in our Cor porate 
Strategic Plan and will measure progress with the Vision Metrics. 

COMMITTED TEAM VALUES 

Chevron people working together as 
a team are the key to success. 
The following values will guide our 
decisions and behavior. 

HONESTY & INTEGRETY We are hon­
estwith ourselves and others.We 
demonstrate the higheststandard of 
ethics in all business dealings. 

TRUST We trust, respect andsupport 
each other. We treat each other as 
we expect to be treated. 

DIVERSITY We valuethe uniqueness 
of individuals and the varied perspec­
tives they provide. We promote diver­
sity within our work force and have 
an inclusive environment that enables 
each of us to fully participate and 
contribute. 

COMMUNICATION We haveopen, 
honestand effective communication 
in all directions. 

RECOGNITION We can proudly 
make our maximum contributions, 
which are valued, recognized and 
rewarded. 

ACHIEVEMENT We continuallyseek 
opportunities to improveand gain 
competitive advantage by promoting 
and effectively managing change. 

PARTNERSHIP We accept individual 
responsibility, in partnership with the 
company, for the success of the busi­
ness, for our personal development 
and for balancing work and family 
responsibilities. 

ALIGNMENT We clearly understand 
how our goals are alignedwith corpo­
rate and our own organization's 
strategies. 

TOTAL QUALITY MANAGEMENT 

Total Quality Management is the 
process we use to manage our busi­
ness. It is based on integrating qual­
ity principles into everything we do. It 
has the power to direct change, align 
and focus our efforts, and ensure 
that we meet the needs of our cus­
tomers, employees, stockholders and 
communities. 

LEADERSHIP Lead the change 
process by setting clear, strategic 
direction and goals, reinforcing cor­
porate values and principles through 
personal example, and managing 
and accepting accountability for 
performance. 

CUSTOMER FOCUS Delightcus­
tomers by anticipating,understanding 
and excelling at meeting their needs. 

STRATEGY DEPLOYMENT Deploy 
strategies and plans,achievingverti­
cal and horizontal alignmentthrough­
out the organization. Decentralize 
decision-making and link day-to-day 
activities to plans. 

TEAMWORK Create a culture that 
valuesteamwork, full participation 
and empowerment in which people 
work together for the overall success 
of the company. 

PROCESS MANAGEMENT Focus on 
processesto improveresults. Identify 
key work processes and manage the 
organization as a system of inter­
related processesfocused on achiev­
ing superior customervalue and busi­
ness results. 

CONTINUOUS IMPROVEMENT 
Continually improveeverything we do, 
using both incremental and break­
through approaches to improvement. 

LEARNING ORGANIZATION Create 
an organization that learns faster and 
better than competitorsthrough 
benchmarking, sharing and imple­
menting best practices, learning from 
experience, and continual individual 
learning and personal growth. 

MEASUREMENT Measure perfor­
manceagainstour best competitors 
and benchmark againstthe world's 
best. Make decisions based on data 
and use statistical thinking to analyze 
and understand data. 

PROTECTING PEOPLE AND THE 
ENVIRONMENT 

We are committed to protecting the 
safety and health of people and the 
environment. We will conduct our 
business in a socially responsible 
and ethical manner. Our goal is to be 
the industry leader in safety and 
health performance, and to be recog­
nized worldwide for environmental 
excellence. 

We will achieve this goal through: 

SAFETY Safety is everyone's respon­
sibility. Design, operate and maintain 
our facilities to prevent injury, illness 
and incidents. 

COMPLIANCE Establish processes 
to ensure that all of us understand 
our roles and all operations are in 
compliance. 

POLLUTION PREVENTION Continually 
improveour processes to minimize 
pollutionandwaste. 

COMMUNITY OUTREACH 
Communicate openlywith the public 
regarding possible impact of our busi­
ness on them or the environment. 

PRODUCT STEWARDSHIP Manage 
potential risks of our productswith 
everyone involved throughoutthe 
products' life cycle. 

CONSERVATION Conserve company 
and natural resourcesby continually 
improving our processes and measur­
ing our progress. 

ADVOCACY Work cooperativelywith 
public representatives to base laws 
and regulations on sound risk man­
agement and cost-benefit principles. 

PROPERTY TRANSFER Assessand 
manage environmental liabilities prior 
to any propertytransaction. 

TRANSPORTATION Work with our 
carriers and distributorsto ensure 
safe distribution of our products. 

EMERGENCY RESPONSE Be pre­
paredfor any emergency and mitigate 
any incident quickly. 
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This report has been issued solely for the purpose of providing additiona l 
Chevron finan cial and statist ical data , It is not a circular or prospectu s regard­
ing any security or stock of the compan y, nor is it issued in conne ction with 
any sale, or offer for sale of or so licitation of any offer to buy any securities, 

As used in this repo rt, the term "Chevron" and such terms as " the com ­
pany," "the corp oration," "our," "we," and "us" may refer to Chevron 
Corporation, one or more of its consolidated subs idiaries, or to all of them 
taken as a whole, but unless the context clearly indicates otherwise, should not 
be read to include" affiliates" of Chevron (those companies owned approx i­
mately 50 percent or less), All of those terms are used for convenience only, 
and are not intended as a precise description of any of the sepa rate companies, 
each of which manages its own affai rs. 

Addit ional informat ion relating to Chevro n is conta ined in its Annu al 
Report to stockholders and its Annual Report on Form lO-K filed with the 
Securit ies and Exchange Co mmission, For copies of these reports, stockholders 
and others may wr ite to Com ptro ller's Department , Room 3519, 575 Market 
Street, San Francisco, Cal ifornia 94105-2856 , 

[f you have any questions regard ing the data includ ed herein, please 
wr ite to Mr. Meeks Vaug han, Manager - Investo r Relat ions , Room 3444, 
575 Market Street, San Fran cisco, Ca liforn ia 94105-2856 , or telep hon e 
(415) 894-5690, or e-ma il: mbva @ Che vron.com . 
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